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I am thankful to have been able to serve as 
the final Chairman of the SPA. I am pleased 
that all signatories of the SPA, spanning 
industry, government and non-governmental 
organisations, remain committed to doing 
our part to protect the environment and 
to be part of a journey towards ever more 
sustainable packaging in Singapore. Over 
the years, the SPA has grown. As of when 
it ended on 30 June 2020, there were 246 
signatories who achieved a cumulative 
reduction of 62,000 tonnes of packaging 
waste. Over these 13 years, the SPA’s focus 
on packaging waste grew to cover not 
just the food & beverage industry, but also 
other industries including logistics, retail, 
hospitality and building management.

To continue the good work achieved under 
the SPA, the Singapore Manufacturing 
Federation (SMF) and the National 
Environment Agency (NEA) have partnered 
to form the Packaging Partnership 
Programme (PPP). This aims to build industry 
capability in sustainable packaging waste 
management through outreach initiatives 
and the sharing of knowledge. The PPP 
will organise workshops and trainings for 

The Singapore Packaging Agreement has come a long way from when it 
first started in 2007. Over the course of two SPAs, the second signed in 
2012, there have been many initiatives. These include the annual awards, 
as well as a Packaging Benchmark Database for 24 product categories to 
guide companies to allow companies to compare the weight of packaging 
of their products against the benchmarks of similar products, and the Logo 
for Products with Reduced Packaging, which is a voluntary eco-label for 
products that have undergone improvements to reduce the amount of 
packaging material used.

stakeholders from various relevant industries 
(e.g. manufacturers, importers and service 
providers) in Singapore.

Through this work, the PPP will also help 
familiarise companies with the Mandatory 
Packaging Reporting (MPR) requirements 
which entail submitting annual packaging 
reports along with their 3R plans to the NEA. 
The MPR requirements apply to various 
types of companies with an annual turnover 
of more than $10 million – brand owners, 
manufacturers, importers of packaging 
and packaged goods, and retailers such as 
supermarkets. The MPR will raise awareness 
among companies on how they can benefit 
from reducing packaging waste.

While it was unfortunate that the COVID-19 
situation led to the delay of the SPA Awards 
2020, this in no way diminishes the notable 
efforts of the 15 signatories in reducing, 
reusing and/or recycling packaging waste. 
There are also a few new signatories among 
them, including Olam Cocoa, Vitasoy and 
KrisShop. I congratulate the winners and 
hope they will continue with their good work. 

Mr Michael Ho
Outgoing Chairman,
Singapore Packaging Agreement
Governing Board

I also hope that more companies will be 
encouraged to start on their journey towards 
Zero Waste. 

With the recent launch of the Singapore 
Green Plan 2030, it is a timely reminder for 
us to be part of the effort to fight climate 
change by implementing initiatives to make 
more efficient use of packaging resources 
and to cut wastage. I look forward to the 
continued partnership between the industry, 
the government and NGOs under the new 
PPP.
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The Singapore Packaging Agreement (SPA) was introduced in 2007 as a joint initiative by the 
government, industry and non-governmental organisations (NGOs). The SPA aimed for more 
sustainable packaging waste management by encouraging companies to review their packaging 
designs and practices across the entire supply chain. By reducing packaging, signatories have 
been often able to also reduce costs and meet the growing demand for sustainable products by 
environmentally conscious consumers and corporate clients

Introduction

Between 2007 and 2020, the SPA’s 
implementation was overseen and driven by 
an SPA Governing Board, comprising senior 
representatives from industry, government 
and NGOs. The members of the latest 
Governing Board are listed in the Annex.  
The SPA Awards serve to recognise 
signatories who have made notable 
achievements in reducing packaging 
waste. There are three tiers under the 
Awards framework with the Merit Award 
at the base, followed by the mid-tier 
Excellence Award and the highest-tier Top 
Achievement Award which is conferred on 
the best performers of the year in terms of 
the 3Rs in packaging waste. 

This booklet features the achievements 
of the signatories who participated in the 
SPA Awards in 2020. The SPA Awards will 
be given out by Ms Grace Fu, Minister for 
Sustainability and the Environment, on 24 
March 2021 during the inaugural Packaging 
Partnership Programme (PPP) Conference. 
The PPP is an initiative in partnership 
between the Singapore Manufacturing 
Federation and the National Environment 
Agency. More information on the PPP can 
also be found in the Annex.
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Top Achievement
Award Winner

Measures to reduce  
packaging waste
RWS has focused and embarked on 
various innovative waste management 
methods in hopes to join in the national 
effort to become a Zero Waste Nation.

In its efforts to tackle copy paper 
and printing-related waste, RWS 
implemented paperless and electronic 
end-to-end Source-To-Pay process and 
system, including e-PO, e-RFX, reverse 
auction, auto 3-way match, e-invoicing 
and workflow approval. This transition 
improved transparency, efficiency 
and effectiveness as transactions are 
conducted electronically. With these 
initiatives, RWS has been able to avoid 
the usage of approximately 1.22 tonnes 
of copy paper packaging per year, as 
well as 0.19 tonnes of inner plastic bags 
per year. In addition, paper invoices can 
be avoided, saving about 12.84 tonnes 
of paper annually. 

Next, RWS initiated phased reduction 
and elimination of single-use plastic 
tableware in dining establishments 
like the Malaysian Food Street food 
court. Since September 2019, RWS has 
replaced disposable sauce dishes with 
reusable sauce dishes in Malaysian Food 
Street. This switch has amounted to a 
reduction of 0.09 tonnes of packaging 
material and 0.44 tonnes of plastic 
used per year. The company has also 
replaced plastic cups with reusable cups 
since November 2018, amounting to a 

reduction of 0.23 tonnes of packaging 
material as well as 2.22 tonnes of plastic 
annually. RWS has also replaced plastic 
takeaway bowls with paper takeaway 
bowls since February 2019, translating 
to a reduction of 0.34 tonnes of plastic 
packaging material and 0.01 tonnes of 
paper packaging material annually. 

In order to reduce the amount of trash 
bags used on-site, RWS also made the 
switch from using regular bins to Smart 
Bins. These larger-capacity compactor 
Smart Bins are able to compact trash, 
increasing trash capacity hence using 
lesser trash bags. Since November 2019, 
68 out of 104 regular bins have been 
replaced with 17 Smart Bins, resulting 
in fewer trash bags used, avoiding the 
usage of approximately 1.80 tonnes of 
packaging material per year. 

Resorts World Sentosa (RWS)
About the company
Resorts World Sentosa (RWS), Asia’s 
premium lifestyle destination resort, is located 
on Singapore’s resort island of Sentosa. 
Spanning 49 hectares, RWS is home to 
world-class attractions including Universal 
Studios Singapore, S.E.A. Aquarium, Dolphin 
Island and Adventure Cove Waterpark. 
Complementing the adventure and adrenaline 
of its theme parks and attractions are six 
unique luxury hotels, the world-class Resorts 
World Convention Centre and a casino. RWS 
offers award-winning dining experiences and 
exciting cuisines from around the world across 
its many renowned celebrity chef restaurants, 
establishing itself as a key player in Singapore’s 
vibrant and diverse dining scene and a leading 
gourmet destination in Asia for epicureans. 
The integrated resort also offers world-
class entertainment, from original resident 
productions to concerts and public shows. 
RWS has been named “Best Integrated Resort” 
since 2011 for nine consecutive years at the 
TTG Travel Awards which recognises the best 
of Asia-Pacific’s travel industry. RWS is wholly 
owned by Genting Singapore, a company of the 
Genting Group.

RWS is committed to giving back and investing 
in the community and environment in which it 
operates through a three-prong approach of 
empowerment, engagement and environmental 
conservation. RWS has taken great strides in 
conserving the living environment by adopting 
sustainable business practices including the 
3Rs – Reduce, Reuse, Recycle.

Regular bins

Smart bins
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... continued from previous page

Top Achievement
Award Winner

Resorts World Sentosa (RWS)

Simultaneously, RWS also targeted reductions in plastic 
packaging for retail products sold at its attractions such as 
the Universal Studios Singapore. In November 2019, RWS 
implemented the removal of inner plastic packaging for retail 
products such as its tumblers. This amounted to a reduction 
of an estimated 0.08 tonnes of plastic packaging material 
annually.

Other initiatives
As part of RWS’s efforts to educate the 
public on environmental conservation, RWS 
organised the Ocean Heroes Bootcamp 
Network in April 2019, setting out to empower 
youths to conceptualise campaigns to reduce 
plastic usage in the community. The event 
was held with 35 participants, mainly youth 
and children, who joined forces to understand 
more about plastic pollution.

RWS has also made effort to educate its 
own team members on the importance of 
sustainability. For example, sustainability 
representatives from various departments 
were engaged in an effort to reduce waste 
generation through a back-of-the-house 
clean-up. RWS has also conducted fieldtrips 
to Sungei Buloh to highlight the impact of 
marine debris on our local ecosystems. In 
addition, the RWS wardrobe team also up-
cycled 80 metres of old cloth into 100 cup 
holders and 120 tote bags. These internal 
sustainability engagement programmes were 
held from March to December 2019 and had 
involved a total of 2,500 team members.

As for food-related waste, RWS purchased 3 food grinders and 1 food digestor in December 
2019 to combat food and trash bag waste generated primarily from its MICE events. The 
food digestor has an operating capacity of 300 kilogrammes per day, allowing food waste 
to be processed directly on-site instead of being thrown away in trash bags. This initiative 
has allowed the company to avoid the usage of an estimated 5.18 tonnes of trash bags per 
year. In addition, based on the amount of food waste generated in 2019, RWS is expected 
to avoid approximately 19.6 tonnes of solid food waste. 

RWS also uses food digestors in its staff cafeteria, where the food waste generated will also 
be processed directly on-site. Based on the amount of food waste generated at the RWS 
staff cafeteria in 2019, RWS is expected to further avoid approximately 65 tonnes of solid 
food waste.

Lastly, instead of throwing away old mattresses from RWS’s hotels, the old mattresses 
were sent for recycling in the period of August to December 2019. As a result, RWS has 
successfully recycled about 229.68 tonnes of mattresses during this period. 

STEP #1
Staff will return all their finished 
meal to the tray  return counter.

STEP #2
Food waste will then be 
cleared by our cafeteria 
operator and thrown into a bin.

STEP #3
Collected food waste will then be 
transferred to the food digestor 
and convert all these food waste 
into waste water.
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Top Achievement
Award Winner

Measures to reduce packaging waste
In an effort to become more resource efficient, Microwave Packaging switched from printing 4 paper boxes at once to printing 6 paper 
boxes at once since November 2019. Previously, 4 paper boxes were printed on a single sheet of 796mm x 542mm 330 gsm paper. With the 
improved design, 6 paper boxes can be printed at once with a 684mm x 736mm 300 gsm paper. This initiative would result in a reduction of 
approximately 70 tonnes of packaging material annually. 

Microwave Packaging (S) Pte Ltd
About the company
Microwave Packaging specialises in product developments as well as research and development to create better and improved product 
features and technologies for the Food and Beverage industry. The company is well-known for their innovative developments in creating 
biodegradable meal boxes, which have been used by a wide range of clientele, including the Singapore Armed Forces and the National 
University of Singapore.

Old design (4 boxes printed at once) New design (6 boxes printed at once)
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F&N Foods Pte Ltd
About the company
Established in 1883, Fraser and Neave, Limited (“F&N”) is a leading Southeast Asia Consumer Group with expertise and prominent standing 
in the Food & Beverage and Publishing & Printing industries. F&N Foods is a wholly-owned subsidiary of Fraser and Neave Limited.

Committed to meeting the health and wellness needs of consumers in the region and across the world, F&N is driven by its overarching 
philosophy of Pure Enjoyment, Pure Goodness. F&N has built a wide and exciting portfolio of beverage and food products with a strong 
emphasis on healthy enjoyment. Brands under the F&N umbrella include 100PLUS, ICE MOUNTAIN, SEASONS, COCOLIFE, FRUIT TREE, 
MAGNOLIA, FARMHOUSE, NUTRISOY, NUTRIWELL, F&N and TEAPOT. 
 

Measures to reduce packaging 
waste
In October 2019, F&N Foods improved the 
design of their Ice Mountain Water PET 
bottles. The improved bottle design uses 
2.5g less of packaging material per PET 
Bottle as compared to the old design which 
translates into approximately 57 tonnes of 
packaging material reduced annually.

Old Ice Mountain 
Water Bottle 
Design

Old Ice Mountain 
Sparkling Water 
Design

New Ice 
Mountain  
Water Bottle 
Design

New Ice Mountain 
Sparkling Water 
Design

OLD NEW

In October 2019, F&N Foods also changed 
the design of their Ice Mountain Sparkling 
Water PET bottles. This new bottle design 
leads to a reduction of 4g of packaging per 
PET bottle as compared to the old bottle 
design. The new bottle design results in 
an estimated reduction of 3.09 tonnes of 
packaging material used annually.

Other initiatives
In October 2019, F&N Foods incorporated 
the use of the Logo for Products with 
Reduced Packaging (LPRP) on the labels of 
their Ice Mountain Water bottles.

F&N Foods, jointly with the National 
Environment Agency (NEA), embarked on 
the launch of the Recycle N Save initiative 
which saw 50 Reverse Vending Machines 
(RVMs) rolled out progressively across 
Singapore from October 2019. This initiative 
aims to encourage Singaporeans to adopt 
an eco-conscious lifestyle by offering them 
a convenient and rewarding way to recycle 
empty plastic drink bottles.

OLD NEW
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Measures taken to reduce  
packaging
Since April 2019, Nestlé replaced their paper 
boxes used to hold their beverage products 
with reusable polypropylene plastic caddies. 
By switching over to using these reusable 
plastic caddies for their beverage products, 
the company is able to reduce their use of 
packaging material by approximately 11.7 
tonnes per year. 

Old packaging (Paper box) New packaging (Reusable plastic caddies)

Nestlé Singapore (Pte) Ltd
About the company
Nestlé is the world’s largest food and beverage manufacturer. Since 1912, the company has been nourishing Singaporeans with their quality 
brands and products like MILO, MAGGI, NESCAFÉ and KITKAT. The company is committed to participate in community and social projects 
that contribute to the development of the country, as well as to fulfil the responsibility of a corporate citizen.

OLD NEW
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Greenpac (S) Pte Ltd and KrisShop Pte Ltd
About the company
Greenpac (S) Pte Ltd is a home-grown company and has been helping its clients to achieve innovative and environmentally sustainable 
packaging since 2002. The company has been an advocate for promoting sustainable practices and is committed to conducting its business 
in an environmentally responsible manner such as through the efficient use of packaging materials. 

Established in 1974, KrisShop Pte Ltd started as an inflight duty-free shop on board Singapore Airlines. It has since evolved into an omni-
channel retailer with both inflight and online presence, committed to providing accessibility and convenience to everyone. KrisShop offers a 
wide range of products, from cosmetics to electronics and exclusive co-branded items. 

KrisShop is an omnichannel retailer with a thoughtfully curated collection of products and content for consumers. Starting out as the inflight 
duty-free shop of Singapore Airlines, KrisShop has since evolved beyond the inflight catalogue with a flagship ecommerce and lifestyle 
portal, following a joint venture between Singapore Airlines, ground handler SATS, and duty-free retailer 3Sixty (previously DFASS Group) in 
November 2018. Anchored by its DNA of service excellence, KrisShop is committed to deliver impeccable experiences with unrivalled quality 
and value. 

With a repertoire of homegrown and global brands, KrisShop offers an extensive selection of products from around the world, showcased 
in concept stores that speaks to consumers’ beliefs and passion points. Wherever in the world they may be, consumers can buy inflight 
or online on KrisShop and have their shopping delivered to their doorstep or on board to their flight on Singapore Airlines, SilkAir or Scoot. 
Travellers can further enjoy duty-free prices when they shop inflight or pre-order to their flights.

Measures to reduce packaging waste
In October 2019, Greenpac worked with its 
client, KrisShop, to improve the design of their 
packaging for their gift boxes, which could 
house a whole line of items including perfumes, 
beauty products and small electronic goods. 
KrisShop switched from using corrugated RSC 
boxes to corrugated die-cut boxes, and as a 
result avoided the use approximately 11.39 
tonnes of paper packaging material per year. 

This optimisation of packaging also resulted in 
a reduction in the amount of bubble wrap used, 
resulting in an additional 2.45 tonnes of plastic 
packaging material to be avoided annually.

OLD NEW

Old packaging (Corrugated RSC box) New packaging (Corrugated die-cut box)
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Asia Pacific Breweries 
(Singapore) Pte Ltd 

Hewlett Packard Enterprise

About the company
Asia Pacific Breweries (APB) Singapore is a leading 
brewer in Southeast Asia with a rich long history of 
success in developing premium beer and cider brands. 
Its flagship product, the world-acclaimed Tiger Beer, is 
born and brewed on local soil since 1932 and is now 
available in more than 50 countries around the world.

As part of The HEINEKEN Company, APB Singapore 
has made commendable efforts through its “Brewing 
a Better World” sustainability strategy to achieve 
a positive environmental and social impact. These 
include investing in renewable energy, achieving 
carbon neutrality, and conserving water.

About the company
Hewlett Packard Enterprise (HPE) offers business 
information technology products, solutions and 
services to help its clients connect, protect, analyse 
and act on their data with convenience. The company 
leverages on technology to turn their ideas into value, 
transforming industries, markets and lives while 
remaining committed to corporate citizenship, social 
responsibility and sustainability.

Measures taken to  
reduce packaging waste
APB Singapore has made continuous 
efforts in optimising the design 
of their aluminium cans since 
2010. These include making their 
cans thinner and reducing the 
diameter of can lids. These simple 
yet effective measures eliminated 
25,000 kilogrammes of packaging 
waste and lowered the volume of 
carbon emissions created through 
transportation of goods.

Other initiatives
Since June 2019, APB Singapore issued 
reusable lunchboxes and utensils 
to all of its employees, encouraging 
them to reduce the use of disposable 
Styrofoam boxes at the canteen. APB 
Singapore also introduced a 20 cents 
charge for the use of disposables in 
their canteen in 2019. This initiative to 
educate their employees on practicing 
sustainable habits and introducing a 
charge on disposable utensils would 
avoid the usage of approximately 3000 
Styrofoam boxes across 6 months. 

OLD NEW

Measures taken to reduce  
packaging waste
In June 2019, HPE worked with 
their packaging provider to 
reduce the amount of packaging 
material used for their products. 
The company switched from using 
LDPE foam to Arcel molded foam 
for the HPE DL380 Gen10 server, 
which translates into a reduction 
of approximately 0.6 tonnes of 
packaging material annually. 

Since November 2019, 
HPE also transitioned from 
packaging their PCA product 
in boxes with polyurethane 
foam to foam-free boxes. 
This transition would result in 
a reduction of approximately 
0.068 tonnes of packaging 
material per year. 

Old packaging 
(LDPE foam)

New Packaging 
(Arcel molded foam)

OLD NEW

Old packaging  
(corrugate box with foam)

New Packaging 
(foam-free box)

OLD NEW
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Olam Cocoa Pte Ltd
About the company
Olam established their headquarters in 
Singapore in 1996, and is listed on the Main 
Board of The Singapore Exchange. Olam 
Cocoa has a processing facility in Singapore, 
which produces premium deZaan cocoa 
powders, butters and masses, as well as 
Huysman value cocoa powders for the Asia 
Pacific markets. 

Measures taken to reduce  
packaging waste
Previously, the processed cocoa shells were 
packed into PP woven bulk bags and sent 
for incineration in the natural gas (NG) boiler. 
Since June 2019, Olam Cocoa has changed 
their NG boiler to a Biomass boiler, allowing 
them to reuse their PP woven bags for 
subsequent operations. This change would 
translate into a reduction of approximately 
5.45 tonnes of packaging material. 

PP woven bagBiomass boiler NG Boiler

Olam Cocoa also replaced their PET/
LDPE packaging for cocoa powder 
with Nylon15/LLDPE65 laminate from 
September 2019, which reduced the 
defect and hence rejection rate of the 
packaging. This would translate into an 
estimated reduction of 0.064 tonnes of 
packaging material used annually.

Starbucks Coffee Singapore Pte Ltd
About the company
Starbucks is an internationally renowned 
coffee chain, with more than 28,000 stores 
globally. Starbucks first opened its doors 
in Singapore in 1996 and has opened 
branches throughout the island since then. 
The company is committed to creating a 
positive global social impact, with the vision 
of inspiring their partners (employees), 
customers, suppliers and neighbours to 
creative positive change. Starbucks also 
strives to be innovators, leaders and 
contributors to an inclusive society and a 
healthy environment so that everyone they 
touch can endure and thrive. 

Measures taken to reduce  
packaging waste
Since June 2018, Starbucks switched from 
using normal plastic lids with straw to a 
strawless lid. This change amounted to an 
estimated 2.72 tonnes net reduction in paper 
and plastic materials used. 

Other initiatives
Since before 2019, Starbucks began using 
carrier bags made out of 95% post-consumer 
fibre, incorporating recycled content in their 

Old Plastic Lid 
with Straw

New Strawless Lid

OLD NEW

packaging. They annually use about 103.9 
tonnes of recycled content in their various 
carrier bags as a result of this initiative.

As part of their consumer outreach efforts, 
Starbucks has been participating in the 
“Say YES to Waste Less” campaign to 
encourage their customers to care for the 
environment by having in-store signages 
and social media content, showing a 
list of in-store initiatives and ways that 
customers can join in. One such initiative 
is a 50 cents discount for customers who 
brought their own tumblers and mugs. 
On-going efforts such as sourcing and 
retailing items like reusable cups, bags, 
and straws that encourage customers to 
reduce usage of single-use disposables. 
These efforts managed to reach about 3 
million people in total through the “Say 
YES to Waste Less” campaign.
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SUBWAY® Singapore Development Pte Ltd 
About the company
Since its establishment more than 55 
years ago, SUBWAY® has since evolved 
to become the world’s largest submarine 
sandwich chain with more than 44,000 
locations around the world, guided by 
their passion to serve delicious made-
to-order sandwiches. SUBWAY® is also 
committed to providing a wide range of 
great tasting food choices, while reducing 
their environmental footprint and creating 
a positive influence in the communities that 
they serve globally. 

Measures taken to reduce  
packaging waste
In January 2020, SUBWAY® replaced their 
Veltone (paper) trays with silicone trays for 
their service of breakfast menu items. This 
translates to a reduction of approximately 
1.48 tonnes of packaging material annually. 

Vitasoy International Singapore Pte Ltd
About the company
Vitasoy International Singapore Pte Ltd 
(VIS) is a wholly owned and operated 
subsidiary of Vitasoy International Holdings 
Limited (VIHL), a public listed company on 
the HK stock exchange, and subsequently 
expanded its soya products business to an 
international scale. The company is driven 
by their commitment to produce quality soya 
products for its customers and develop new 
products to meet the expectations of their 
customers. 

Measures taken to reduce  
packaging waste
As part of Vitasoy’s group Without Waste initiative, the 
company has been looking into ways to reduce, reuse and 
recycle packaging waste and is committed to reducing the 
impact of packaging waste on the environment. 

In September 2019, Vitasoy replaced the usage of 
polystyrene foam boxes with HDPE plastic crates. While 
the polystyrene foam boxes were usually discarded after a 
short period of use, the HDPE plastic crates can be reused 
for up to three years. This initiative would amount to a 
reduction of an estimated 7.7 tonnes of packaging material 
annually. 

Vitasoy has been partnering with key stakeholders and 
developing more complete data and metrics to achieve 
more sustainable packaging.

Old Veltone Trays

New Silicone Trays

Old Polystyrene Foam Box

OLD

New HDPE Plastic Crate

NEW

OLD

NEW
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Greenpac (S) Pte Ltd 
About the company
Greenpac (S) Pte Ltd is a home-grown 
company and has been helping its clients 
to achieve innovative and environmentally 
sustainable packaging since 2002. The 
company has been an advocate for 
promoting sustainable practices and is 
committed to conducting its business in an 
environmentally responsible manner such 
as through the efficient use of packaging 
materials.

Measures taken to reduce  
packaging waste
In December 2019, Greenpac introduced an 
improvement in packaging for one of its clients by 
increasing the capacity of boxes used to package their 
products. The improved packaging design allows for 
16 pieces of product to be stored, while the previous 
design only allowed for 12 pieces. This improved 
design also allowed for the reduction of trips to deliver 
the product. This improved packaging will save an 
estimated 0.29 tonnes of packaging per year. 

Other initiatives
In June 2019, Greenpac switched 
from using a 70%/30% virgin kraft  
recycled material content to a 
100% recycled soft kraft content 
for one of their clients’ carrier 
bags, which reduced the amount 
of virgin kraft material being used 
by approximately 0.512 tonnes 
annually.

OLD NEW

Old packaging  
(12 pieces/box)

New packaging  
(16 pieces/box)

OLD NEW

Old packaging (Virgin 
Kraft- 70% /30% 
recycled material)

New packaging 
(Soft Kraft – 
100% recycled)

Australian Fruit Juice (S) Pte Ltd 
About the company
Established in 1973, Australian Fruit Juice 
(S) Pte Ltd (AFJ) is a local manufacturer 
and supplier of the “RIPE” brand of fruit 
juices, purees, concentrates and cordials. 
Their products are supplied to a wide 
range of clientele, including restaurants, 
supermarkets, hotels and airlines.

Measures taken to reduce  
packaging waste
Since August 2019, AFJ reduced the amount 
of metal packaging used for the packaging 
of their raw materials by transitioning into 
using metal drums. Prior to this transition, 
AFJ has been using raw materials packaged 
in metal cans and cardboard boxes. By 
directly containing the raw materials in 
metal drums, they will avoid using an 
estimated 2.15 tonnes of metal (from metal 
cans) and 2.97 tonnes of paper (from 
cardboard boxes) annually. The metal drums 
are also recycled after usage. 

Old Packaging (Metal 
cans in cardboard boxes)

New Packaging 
(Metal drum)

OLD NEW
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Guava Amenities Pte Ltd
About the company
Established in 2004, Guava Amenities has 
grown to become one of the main providers 
of guest amenities in the hospitality sector 
in Singapore. The company takes pride 
in conducting businesses in an ethical 
manner and aligns their interest with the 
needs of their clients and stakeholders 
for sustainable growth. They achieve this 
by offering comprehensive solutions to 
help their clients and partners to develop 
solutions to demonstrate their commitment 
towards sustainability. 

Measures taken to reduce  
packaging waste
Since September 2019, Guava Amenities 
switched from using bottles to pouches as 
packaging for their body and hair wash 
products. The innovative pouch flattens 
like a piece of paper when the contents are 
used up, which translates to a reduction of 
approximately 0.512 tonnes of packaging 
material per year.

Other initiatives
To demonstrate GUAVA’s sustainable 
efforts, GUAVA is the first and only company 
under the supplier category, being signatory 
of United Nations’ Global Tourism Plastic 
Initiative (GTPI) since it was first announced 
in the year 2020, alongside international 
hotel groups such as ACCOR, Club Med and 
Six Senses. 

Guava Amenities also participated in the 
Singapore Green Hotel Seminar 2019 and 
SHA Hospitality Showcase 2019 and SHA 
Hospitality Showcase 2019, promoting 
environmentally friendly solutions, initiatives 
and practices within their clientele. Through 
the participation in these events, Guava 
Amenities manage to reach out to about 
200 people.

Since April 2019, Guava Amenities has also 
actively reached out to more partners to 
join the SPA and assisted their partners in 
packaging waste reduction.

Old Packaging (Mix 
of HDPE and LDPE)

New packaging 
(MDPE)

OLD NEW

Unilever Singapore Pte Ltd 
About the company
Unilever is a multi-national consumer goods company 
selling many household brands including Dove, Cif, Sunsilk, 
Persil, Knorr, Wall’s and Lipton. The company aims to make 
sustainable living commonplace, and has been constantly 
looking to reduce its environmental footprint. Through the 
Unilever Sustainable Living Plan, it hopes to decouple its 
environmental footprint from its growth and increase its 
positive social impact. One of Unilever’s goals is to reduce 
its environmental impact by half through measures such 
as reducing packaging use, increasing recycling of post-
consumer packaging, and having more recycled content used 
in its packaging. 

Other initiatives
In May and September 2019, 
Unilever transitioned into 
using 100% PCR resins for 
HOME CARE’s Sunlight and 
Comfort plastic bottles. The 
recycled plastic feedstock 
were sourced and imported 
from Taiwan, amounting to 
about 7.7 tonnes of recycled 
plastic feedstock used for the 
packaging of their products.

OLD

NEW

Old plastic bottles 
(HDPE and PET)

New plastic bottles 
(rHDPE and rPET)

of Participation
Certificate
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Singapore Packaging Agreement Governing Board 
Members 13th Agreement Year

Chairman

Members

Co-opted Members

1st Deputy Chairman 2nd Deputy Chairman

Mr Michael Ho 
Chairman,  
Emeritus Senior Member, Waste 
Management & Recycling Association 
of Singapore (WMRAS)

Mr Matt Kovac  
Executive Director,  
Food Industry Asia (FIA)

Mr Wong Mong Hong   
Emeritus President,  
Singapore Food Manufacturers’ Association

Ms Lee Gee Chyn   
Vice-Chairman,  
F&B Industry Group, Singapore 
Manufacturing Federation

Mr Richard Horne   
Vice President,  
Marketing Centre Packaging, Borouge

Mr Rodney Goh Hui Kian   
President,  
Singapore Retail Liquor Shop Association

Mr Sunny Koh, PBM    
Managing Director,  
Chinatown Food Corporation Pte Ltd

Mr Teoh Eng Lim    
Head of Procurement – SIMA,  
Coca-Cola Singapore Beverages Pte Ltd

Mr Goh Hock Huat   
President, 
CROWN Asia Pacific Holdings

Ms Soh Bee Lian   
Head of Sustainability, 
IKEA Southeast Asia

Mr Sridhar Kandhadai   
Vice President (Procurement),  
Marina Bay Sands

Mr Victor Chai   
Director, (Grocery), 
NTUC FairPrice Co-operative

Mr Tony Loke    
Executive Director,  
Prima Food 

Mr John Mulcahy     
Principal Scientist,  
Procter & Gamble International Operations 
SA Singapore Branch

Ms Allison Lim     
Director,  
Public Affairs, Asia-Pacific, Tetra Pak

Dr Lee Hui Mien  
Vice President,  
Sustainable Solutions,  
Wildlife Reserves Singapore

Mr Ananda Ram Bhaskar   
Deputy Chief Executive Officer 
(Environmental Protection) and Director-
General (Environmental Protection Division), 
National Environment Agency

Mr Wilson Ang   
President,  
Environmental Challenge Organisation

Dr Ryal Wun   
Deputy Executive Director and Legal Director, 
Global Compact Network Singapore

Ms Jen Teo    
Executive Director,  
Singapore Environment Council 

Ms Bernadette Roque    
Team Lead, Packaging Innovation Food 
Innovation & Resource Centre

Mr Ong Lye Huat    
Regional Manager EHS (APAC), Microsoft 
Operations 

Mr Eric M Huber   

Mr Albert Lim, PBM 
Executive Director,  
Packagers Pte Ltd

Ms Betty Tan, PBM
Chairman,  
Packaging Council  
of Singapore
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Introduction
The Packaging Partnership Programme (PPP) is an initiative in partnership between the Singapore Manufacturing 
Federation (SMF) and National Environment Agency (NEA) to support companies in their journey towards adopting 
sustainable packaging waste management practices. 

This Programme aims to implement outreach initiatives, share knowledge and industry best practices through 
workshops and trainings to stakeholders of the various relevant industries (e.g. manufacturers, importers, service 
providers) in Singapore, to familiarise companies with the Mandatory Packaging Reporting (MPR) requirements and 
to build industry capability in sustainable packaging waste management. 

As a PPP Member, you would enjoy...

1) Up to double the funding for NEA’s 3R Fund
2) Updates on information relating to sustainable packaging waste management
3) Priority during registration for Workshops and Trainings
4) Access to the use of the Logo for Products with Reduced Packaging (LPRP) (subject to application and approval)
5) Listing and recognition on the PPP website as a Member 
6) Opportunity to build greater network across the various Industry Groups of the SMF

Let’s come together and do our part for the environment by raising industry and community awareness on the 3Rs of Packaging Waste 
and exchanging best practices on how to reduce, reuse and recycle packaging waste in different industries. 

Together, we can introduce new ideas such as supply chain initiatives that foster the sustainable use of resources in packaging.

Join us as a PPP member today!



Packaging Partnership Programme (PPP)

Membership Form For The Participation In The Packaging Partnership Programme
1) Please note that all applications to join the Packaging Partnership Programme are subject to approval by the Packaging                

       Partnership Programme Advisory Committee

2) To submit an application, please download the form here from  
       http://www.packaging-partnership.org.sg/sites/default/files/PPP%20MEMBERSHIP%20PARTICIPATION%20FORM.pdf and email          
       the completed form to the PPP Secretariat: secretariat@packaging-partnership.org.sg  

Objectives of the Packaging Partnership Programme
The objectives of the Packaging Partnership Programme are to:

1) Build up industry capability to reduce, recover and recycle packaging waste;
2) Introduce supply chain initiatives that foster the sustainable use of resources in packaging;
3) Raise industry and community awareness on 3Rs of packaging waste.

Member Commitments

1) Work together with other members to:
      a) actively participate in the PPP; contributing to the objectives of the PPP, and
      b) provide support in reaching out to more members to join the Programme
2) Exchange information to support industry compliance with the Mandatory Packaging Reporting (MPR).
3) Develop and implement programmes to educate industry on the ways to reduce, recover and recycle packaging waste.
4) Develop and implement programmes to raise industry and consumer awareness on the need to reduce, recover and recycle waste.
5) Promote the Packaging Partnership Programme and Logo for Products with Reduced Packaging (LPRP).
6) Develop sustainable markets for recovered/recycled packaging materials.
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For more information, please visit:
www.nea.gov.sg/SPA

For more information, please visit:
www.nea.gov.sg/SPA

In support ofIn support of

Printed on Recycled Paper


