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ANNEX A 
 

Say YES to Waste Less Campaign Partners’ Initiatives 
 
Partner Initiative 
25 Degrees 25 Degrees offers a 20 per cent discount on takeaway orders when 

guests bring their own containers. 
7-Eleven Since Jan 2023, 7-Eleven has been charging 10 cents for plastic bags to 

encourage customers to use eco-friendly reusable bags. They have also 
been selling reusable bags in stores to give customers an alternative to 
single-use plastic bags. Additionally, 7-Eleven encourages customers to 
bring their own reusable tumblers by offering a 10-cent discount to help 
minimise the impact to the environment for a more sustainable future. 7-
Eleven has also been offering eco-disposable utensils as a sustainable 
alternative to single-use cutlery. 

Accor Hotels & 
Resorts 

Accor Hotels & Resorts, across its global network of 5000 hotels and 27 
properties in Singapore, is the first major hotel group to have successfully 
eliminated the majority of single-use disposable plastic items used by 
guests and replaced them with sustainable alternatives. These include 
over 50 different types of products from in-room wet and dry amenities to 
take-away containers and cutlery in restaurants. 
 
As Singapore’s largest hotel operator, Accor has also implemented a 
slew of major sustainable initiatives in its properties to reduce the use of 
plastic bottles, plastic packaging, and food waste. These initiatives 
include the installation of filtered water dispensers in-room to fulfil cold, 
hot, and sparkling water needs and the creation of in-house aquaponics. 

Amara Singapore Amara Singapore has committed to waste management by implementing 
initiatives which support and encourage the reduction of waste. The 
property uses an eco-digester which converts food wastage into compost 
and water. The restaurants also welcome guests to bring their own 
container for takeaways. In addition, associates are strong advocates for 
less waste with their meal practices in the staff canteen. 

Andaz Singapore Andaz Singapore cares greatly for the environment and is committed to 
preserving the precious natural resources of the world. Some of its 
sustainability initiatives include certified energy-saving building design 
features, sustainable procurement of food, plastic-free amenities at 
meetings and events, and recycling of slippers, coffee capsules, and bar 
soaps in the guestrooms. 
 
At Andaz Singapore’s rooftop bar, Mr Stork, remaining cut fresh fruit are 
dehydrated and turned into garnishes for other cocktails. For a “Fallen 
Paradise” cocktail, leftover pineapple skins and squeezed limes are 
lacto-fermented with spices and salt respectively and turned into syrups.  
 
After pineapples, coconuts, and passionfruit are juiced for clarified 
cocktails, the remaining fruit pulp is mixed with sugar and flour, baked, 
and turned into tuiles which are used as a garnish. 

Asia Pacific 
Breweries Singapore 

Asia Pacific Breweries Singapore’s Brew a Better World sustainability 
strategy raises the bar with new commitments to creating positive 
environmental and social impact and maximising circularity. This is 
demonstrated through their zero-waste approach which uses an 
extensive reverse logistics system where beer glass bottles and kegs are 
collected from consumers and partner outlets for reuse. This has allowed 
them to reuse up to 27 million glass bottles. They also collaborate with 
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third parties to upcycle spent grains from the beer brewing process for 
use as animal feed, which diverted more than 20,000 tonnes of waste 
from the landfill.  

Association of Trade 
& Commerce 

The Association of Trade & Commerce (ATC) advocates, connects, and 
develops local enterprises from all industries and trade sectors and 
assists them in building capabilities to transform and internationalise.  
 
To encourage enterprises in reducing waste, ATC has adopted electronic 
certificates and gone paperless.  
 
They have also adopted digital solutions such as BizPortal — a business 
portal that is designed for enterprises to access resources. Documents, 
invoices, payments and related contents can be accessed and shared 
through a single platform which reduces the need for print materials.  

Astons In 2019, Astons implemented changes to their business operations to 
minimise the usage of plastic materials. Plastic straws were phased out 
and paper straws are only provided upon request. For takeaway orders, 
they have stopped giving out plastic cutleries unless requested. In parts 
of their business operations, they serve food in reusable crockery instead 
of using disposables. 
 
In 2023, Astons is still committed to constantly review its current 
practices and exploring new ways to achieve the Zero Waste target and 
stay ever mindful of the environmental challenges faced. 

Back to Basic Living Back2Basic Cafe aligns closely with sustainability values. It practises a 
circular economy and has introduced many zero-waste initiatives. It 
composes food waste from vegan food preparation, and fruit waste is 
converted into eco-enzymes used for cleaning and watering plants.  
 
Back2Basic Cafe incentivises customers to bring their own reusable 
containers for takeaways to reduce the use of disposables. The Cafe 
also regularly shares sustainable lifestyle tips on social media to educate 
the public on more eco-friendly alternatives to everyday products.  
 
They have also joined susGain and WWF Singapore to promote their 
incentive rebate programme for sustainable food and products. 
Back2Basic Cafe has also actively participated in WWF Singapore's 
fundraising events aimed at environmental conservation. 

Bakery Cuisine Bakery Cuisine encourages customers to use their own reusable bags 
instead of single-use plastic bags. Disposable straws and takeaway 
utensils are provided only upon request. 

Bamboo Straw Girl 
Pte Ltd  

Bamboo Straw Girl (BSG) is a homegrown Singapore social enterprise 
working directly with makers in the region to produce zero-waste lifestyle 
goods. Growing from their very first product, the simple bamboo straw, 
BSG now stocks more than fifty unique products that help people to 
reduce waste in their daily lives. With the motto ‘Refuse, Reduce, 
Rethink’, BSG aims to encourage the movement against single-use 
plastics and fight against wasteful consumption. 
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Besides their retail efforts, BSG also holds school assembly talks, 
corporate training programmes, and hands-on DIY workshops, and 
facilitates the 2030 SDG card game in Singapore.  

Bartley Traders Bartley Traders enables clients to build a sustainability ecosystem 
through a Consult-Procure-Train methodology which helps corporations 
understand their natural capital, tailors solutions to enhance resource 
circularity, and measure performance against Environmental, Social and 
Governance (ESG) goals. Over 100 reusable solutions are offered 
through their eCommerce platform under the brand “The Green 
Integrator” which delivers worldwide.  
 
They are proud to be the first in Singapore to introduce a compact 
residential food digester for homes which can convert food waste into 
fertilizer within 4 hours.  
 
They have issued over 1000 samples of products to promote awareness 
and enable change.  

Bata Singapore Bata Singapore is committed to encouraging customers to reuse and 
recycle their shopping bags. From April 2023, Bata Singapore retail 
stores will begin switching to environmentally friendly shopping bags. 
These bags come in 2 different sizes — medium and large. Shopping 
bags will be chargeable at $0.10 and $0.20 respectively. 

Bee Cheng Hiang Bee Cheng Hiang encourages customers to bring their own reusable 
bags. They also use their widespread influence during the festive 
seasons to reach out to a broader audience. For instance, Bee Cheng 
Hiang has introduced a Go Green campaign during the mooncake 
festival, offering customers a discount when they say no to gift boxes and 
paper bags. This year, they have also successfully digitised their 
membership program, bringing convenience to their customers while 
reducing waste. 

Books Kinokuniya To reduce plastic waste, Books Kinokuniya has been imposing a charge 
of 30 cents per transaction for the use of plastic bags at their retail stores 
in Singapore since 1 January 2021. Over the last two decades, heavy 
duty book bags and reusable tote bags have been produced and sold, or 
given away in a bid to encourage recycling and #BeatPlasticPollution.  
 
Most recently, in the spirit of kaizen, the Japanese philosophy of 
continuous improvement, its Kinokuniya Privilege Card membership 
programme that started in the year 2004 has gone digital. 

Bricks World LEGO® Certified Stores (Bricks World) is committed to fostering 
sustainability. After collaborating with the World Wildlife Fund, it was one 
of the early adopters in Singapore to charge for bag usage, encouraging 
shoppers to bring their own bags and significantly reducing single-use 
shopping bags in stores. 
 
In addition, Bricks World has been phasing out plastic bags in favour of 
paper bags made from responsible sources, while logistics and 
operations reuse 100 per cent of pre-used carton boxes as packaging for 
all their deliveries. 
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Bricks World supports various charities and recently donated 200kg of 
LEGO® bricks to a charitable cause via a community campaign. 

Busy Bees Asia Busy Bees Asia believes in the importance of environmental social 
responsibility and is committed to be carbon neutral by 2030.  
  
This includes installing solar panels to power their centres and integrating 
sustainability concepts within their curriculum to educate children. Some 
of these activities include learning journeys on the “ABCs” of solar 
energy, sustainable gardening; and also integrating waste sorting and 
recycling as part of the curriculum to form positive waste management 
habits across their preschools. 
  
As part of the waste less campaign at Odyssey, they will educate their 
team and children to waste less energy resources, through initiatives 
such as installing “green labels” around the campuses. At Odyssey 
Orchard and Pat’s Schoolhouse Aroozoo, they installed solar panels to 
harness solar power to power their campuses. Their newest 
development, Odyssey Dempsey is dubbed as the “Forest Preschool”. 
This new campus aims to have sustainability as its core pedagogy, with 
developments planned such as solar-powered energy, rainwater 
collection facilities, as well as a greenhouse for “Garden-to-Table” 
initiatives. 

Café&Meal MUJI Since 2019, Café&Meal MUJI has stopped providing plastic straws and 
takeaway plastic cutlery by default. Biodegradable straws and takeaway 
utensils are provided only upon request. 

Café Milligram Café Milligram creates a contemporary eco-friendly space for coffee and 
food enthusiasts, helping them to make healthier lifestyle and 
environmentally friendly choices. The company welcomes customers to 
bring their own reusable containers and cups for take-away orders and 
has partnered delivery vendors to further encourage opting for reusables. 
Café Milligram also raises awareness on the importance of reducing 
disposables through in-store reminders and the sharing of messages on 
its online platforms. 

CapitaLand CapitaLand places sustainability at the core of what it does and is 
committed to contributing to the environmental and social well-being of its 
communities. CapitaLand Investment aims to achieve Net Zero by 2050 
and a 25 per cent recycling rate by 2030. In 2021, its Singapore 
properties collected 13.7 tonnes of e-waste. Green fit-out guides 
encourage new tenants to practise sustainability including waste 
minimisation.  
 
The 3rd iteration of CapitaLand Sustainability X Challenge, a global 
search for innovations that make buildings more climate-resilient and 
resource-efficient, such as waste management and circularity, has 
launched with up to S$1 million to cover the piloting costs of up to 10 
selected innovations at CapitaLand properties. 
 
Almost 100 CapitaLand properties will encourage sustainable lifestyles 
and waste reduction through digital screens and the CapitaStar@Work 
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mobile app. Shoppers can redeem rewards on the CapitaStar app for 
every 10 drink containers recycled at the 16 reverse vending machines 
located at its properties. 

Central Singapore 
Community 
Development 
Council (CDC) 

The Central Singapore Community Development Council (CDC) supports 
the ‘Say YES to Waste Less’ campaign.  
 
At Central Singapore, the "Better Environment @ Central’ initiative is 
introduced to educate and help households to adopt sustainable 
practices towards a Zero-Waste lifestyle through key environmental 
values – 6Rs: Refuse, Reduce, Reuse, Repair, Repurpose, and Recycle. 
The ‘Better Environment @ Central’ initiative is one of the 52 
programmes at the Central Singapore CDC to help our residents live The 
Better Life.   
 
The Central Singapore CDC hopes to encourage residents to embark on 
a ‘Better Environment’ journey by: 

 Reducing food wastage, such as through requesting for smaller 
food portions, buying what is required, and planning meals in 
advance; 

 Reducing the use of disposables, such as through using reusable 
cutleries, as well as bringing their own containers when buying 
takeaways;  

 Organising a series of Sustainability Workshops for residents and 
community partners to encourage them to adopt sustainable 
practices towards a Zero-Waste lifestyle. 

 
The Central Singapore CDC will encourage stakeholders to amplify the 
‘Say YES to Waste Less’ campaign through online publicity throughout 
this period. 

Circular Asia Circular Asia believes that moving towards a circular economy will not 
only positively impact their businesses and improve the economy, but 
also ensure environmental sustainability for future generations. However, 
much effort is needed to make the transition. Their programmes are 
developed to teach the circular economy to all in the region and to 
understand the specific struggles that Asian economies and societies 
face in transiting to the circular economy. 
 
In support of SYTWL, Circular Asia will be running a series of social 
media posts focusing on the importance of reducing single-use 
disposables and food waste in everyday life, and how it ties to achieving 
a circular economy in Singapore.  

City Developments 
Limited (CDL) 

In partnership with Seven Clean Seas (SCS) in January 2022, City 
Developments Limited (CDL) became the first real estate company to 
receive a plastic neutral certification for one of its commercial properties, 
11 Tampines Concourse. Asset managers were also trained on the types 
of single-use plastic waste and their downstream environmental impact.   
 
At CDL’s City Square Mall (CSM), more retail tenants are encouraging 
shoppers to reduce single-use plastic bags with either paper bags or their 
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own eco-friendly tote bags. F&B tenants are also stepping up with 
rebates for customers who bring their own coffee mug.  
 
To address food waste, CDL’s Le Grove Residences is the first serviced 
apartment in Singapore to provide eco-digesters that convert solid food 
material into fertiliser. 

Clear Channel 
Singapore 

Clear Channel Singapore has encouraged employees to bring their 
containers for takeaways, use reusable cutleries when enjoying their 
meals, and refuse single-use plastic bags to reduce environmental 
impact. The reuse of paper and rubber bands is also encouraged to cut 
down on waste. 

Cloop  Cloop is a circular fashion initiative focused on reducing fashion 
overconsumption and waste by helping consumers close the textile loop 
with solutions for unwanted textiles and sustainable shopping 
alternatives such as Fashion Swap!, Open Wardrobe, and Curated Bag. 
Apparel is circulated locally through a Cloop cycle – Collect, Curate, 
Circuate, and Community. Together with an ISO-accredited textile 
recycling partner, Cloop hopes to double the textile/leather recycling rate 
by placing textile recycling bins across Singapore. Residents can recycle 
their clothes, bags, shoes, accessories, and household items such as 
toys, pillows, and linens in any clean and dry condition (new/old) at a 
Cloop bin near them. More information can be found at 
bit.ly/mapcloopbins. 

Cloversoft Cloversoft provides Zero Waste options for its toilet rolls and facial 
tissues. With coreless toilet rolls packed in paper cartons, 1000-sheet 
facial tissue refill packs, and Floor Cleaner Soluble Sheets, Cloversoft 
makes it easier for customers to go zero-waste. It also ensures that all its 
regular packaging is 100 per cent recyclable and safe for the earth. 

Cold Storage/CS 
Fresh 

Cold Storage, CS Fresh and Jasons have stopped giving out straws 
since May 2019 and have encouraged customers to bring their own 
reusable containers and bags. At various touchpoints across the store 
where plastic bags are given out to bag fresh products, they have 
installed signages to encourage customers to use fewer plastic bags.  
 
Early last year, CS Fresh and Cold Storage also launched craft beer 
Born & Bread that's made with leftover bread. Created in collaboration 
with food technology company CRUST Group, surplus bread from CS 
Fresh will be shared with CRUST Group to be brewed into a light and 
refreshing craft beer that is available at select Cold Storage and CS 
Fresh locations.  
 
CS Fresh worked with ecoSpirits to put their innovative SmartKiosk™ at 
selected stores, allowing consumers to sustainably reuse branded spirits 
bottles in a secure, digital shopping experience. 
 
Cold Storage and CS Fresh worked with Alba E-waste to install e-waste 
collection bins from July 2021 at the stores to encourage customers to 
recycle and be rewarded. 

ComfortDelGro ComfortDelGro has strived to reduce its waste-to-landfill numbers over 
the years. Large-scale operational waste like batteries and tyres are 
either recycled or reused, with decommissioned vehicles sent to scrap 
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yards to recover precious materials. It also supports and participates in 
various national waste strategies and initiatives. 
 
For instance, ComfortDelGro participated in the Say YES to Waste Less 
campaign in October 2021, where it engaged its staff on reducing single-
use disposables, and how they could participate in the campaign 
activities. 
 
Apart from deploying recycling bins for paper, plastic, and cans in its 
premises, it also educates employees on various methods to reduce 
waste as well as on other sustainability topics via regular e-newsletters 
and webinars. To reduce paper waste in its bus deports, technicians 
have been issued tablets which have a Bus Mobile Maintenance System 
installed. This replaces paper checklists and records. It also regularly 
monitors and measures its waste disposal. 

Conservation 
International 
Singapore 

Conservation International Singapore, a non-profit, works to empower the 
community to care for nature responsibly and sustainably through 
environmental education and partnerships. 
 
Conservation International Singapore will be organising a walk at Sungei 
Buloh Wetland Reserve for the public to appreciate the flora and fauna of 
our coastal ecosystems while encouraging them to rethink, refuse, and 
reduce consumption and pollution to conserve our coastal ecosystems. 

Converge Spot Converge Spot embraces the 3R philosophy. It reduces energy usage 
through Smart IOT in its co-working spaces. The air conditioning 
temperature defaults to 25 degrees Celsius and all unnecessary 
electrical points are switched off when not in use. It reuses the packaging 
in delivery packages and glass containers for storing pantry items and 
recycles beverage cans and product containers. Converge Spot also 
discourages single-use plastic packaging when packing items for its 
customers, and instead encourages customers to use the mugs provided 
or bring their own reusable containers when enjoying their food and 
beverages at Converge Spots. 

Copthorne King's 
Hotel Singapore 

Sustainability is gaining momentum as hotels and resorts strive to reduce 
their carbon footprint. Copthorne King's Hotel, Singapore, was awarded 
the BCA Green Award, Platinum in 2021 — a national program that 
recognises developers, building owners and individuals who have made 
outstanding achievements in environmental sustainability.  
 
Copthorne King’s Hotel is part of the Say YES to Waste Less Campaign 
with ongoing sustainability initiatives such as efforts to reduce food 
waste. The hotel will be rewarding guests and customers with food and 
beverage vouchers or $2 off their total food bill if they bring their own 
takeaway containers when dining at the hotel restaurants, Princess 
Terrace and Tien Court. 

Cotton On 
Singapore 

Cotton On is committed to creating a longer life cycle for everything they 
make and use. They have eliminated plastic shopping bags from their 
global network and are making the switch from plastic water bottles to 
recycled aluminium bottles, which are infinitely recyclable. Cotton On is 
committed to going carbon neutral by 2030, giving materials new life, 
diverting waste from landfill, and closing the loop – for Good.  
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To learn more, click here to read Cotton On’s 2022 impact report — The 
Good Report. 

COURTS To reduce the use of plastic bags, COURTS Singapore offers foam hand 
strips for customers to paste on the sides of small cardboard boxes to 
create handles.  
 
To make carrying larger items easier, COURTS Singapore offers 
reusable bags and raffia strings to tie around packaging. This is to 
encourage customers to use fewer plastic bags. 
 
As an additional measure, the brand's F&B service partners in COURTS 
MEGASTORE, the brand's flagship store located in Tampines, have 
pledged to go 'strawless', providing straws only upon request. 

Crate & Barrel At Crate and Barrel, customers are encouraged to bring their own 
shopping bags to help reduce waste. When deemed necessary, 
purchased goods will be packed into Crate and Barrel's iconic black and 
white shopping bags made from 100 per cent post-consumer recyclable 
paper certified by the Forest Stewardship Council. As part of its 
commitment to the environment, the company regularly explores the 
latest in green packaging and encourages its vendors to do the same. 

Crystal Jade Crystal Jade has taken shark's fin dishes off menus since July 2018 and 
offers premium alternatives in its place. They have also switched to using 
sustainable palm oil for the group since 2018. In addition, they have 
reduced the use of plastic wares for takeaway packaging since the end 
of 2018 and stopped using plastic straws at all outlets since April 2019. 
They have encouraged diners to bring their own bags since 2022 by 
imposing a nominal charge for plastic bags. 
 
Crystal Jade also introduced plant-based dishes at selected concepts in 
2022. The group is actively looking at measures and actions to work 
towards more sustainable and responsible gastronomy without 
comprising on the quality of food served at their restaurants. 

DBS In 2020, as a bank that is committed to building a sustainable and 
climate resilient future, DBS embarked on a regional Towards Zero Food 
Waste initiative with a strong focus on sparking collective action through 
galvanising multiple stakeholders.  
  
DBS was the first bank to join the Say YES to Waste Less campaign in 
2020. Since then, it has been rallying Singaporeans to help reduce food 
waste in the final operating hours of F&B outlets with dining discounts 
through ‘Last Hour Deals’ on ecommerce platforms such as foodpanda, 
WhyQ and Just Dabao, a social enterprise. In late 2022, DBS expanded 
the ‘Last Hour Deals’ to include F&B retailers and supermarkets at Great 
World City and Malls of Frasers Property. 
  
To inspire and empower youths to develop impactful zero food waste 
solutions and nurture environmental leadership, DBS launched the 
inaugural nationwide DBS Foundation X NEA Hungry for Change 
Challenge. Five teams with the most innovative and impactful solutions 
will receive up to SGD125,000 to bring their ideas to life.    
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Read more about DBS’ zero food waste efforts at 
https://www.dbs.com/livemore/zero-food-waste.html   

Decathlon Aiming to become a zero-waste company by 2026, Decathlon Singapore 
focuses on reducing waste generated to protect nature and preserve 
biodiversity. 
 
To date, the sporting goods company has already removed all usage of 
single-use plastic bags in stores and replaced them with 100 per cent 
eco-friendly blue bags. It has removed all plastic from e-commerce 
operations and recycled 15 tons of used shoes into running tracks and 
25 tons of logistic packaging.  
 
This year, they intend to reach zero defective product waste and start the 
transition to a circular economy. Find out more about Decathlon's 
sustainability commitment here: https://www.decathlon.sg/sustainability 

Deliveroo Deliveroo is committed to bringing customers amazing food in the most 
sustainable way possible. Sustainability initiatives include a partnership 
with BioPak to offer sustainable packaging options to all restaurants. 
They also signed the WWF’s PACT Plastic ACTion (PACT) pledge to 
encourage consumer behaviour change and restaurant partners to 
improve their packaging materials. In 2018, they made plastic cutlery an 
opt-in. 
 
In September 2021, Deliveroo for Business (DfB), the corporate arm of 
Deliveroo, partnered with Zero Waste SG to encourage offices to reduce 
waste generated at offices. The partnership enabled Zero Waste SG to 
do an office waste audit, conduct employee surveys to determine waste 
habits, and provide customised tips for zero waste solutions. 
 
In August 2022, they partnered with social enterprise TreeDots to 
empower restaurants to minimise their carbon footprint by ordering 
surplus or imperfect food items, that would otherwise be thrown away, at 
lower prices. 

Divert for 2nd Life Divert for 2nd Life (D2L) is a zero-waste organisation that saves and 
redistributes all types of surplus food from any entity. D2L creates 
hyperlocal ecosystems of food circularity, empowering people and the 
private and public sectors to be part of the zero-waste movement. 
 
In support of SYTWL, D2L will be disseminating 'Say YES to Waste Less' 
messages via their marketing platforms to encourage the public to say 
YES to reducing food waste. The public can also collect surplus food 
from GoodHood.sg. If you are interested in volunteering or partnering 
with them during or beyond the campaign, you may approach them at 
linktr.ee/d2l.sg.    

Dole Sunshine 
Company 

As one of the largest tropical fruit manufacturers, Dole Sunshine 
Company has focused on reducing fruit loss on their farms. By 2025, fruit 
waste sent to landfill will be zero, reduced from 55,828 metric tons in 
2019. 
 
They are repurposing their fruit waste into new products such as fruit 
powders, dietary fibres and more through Dole Specialty Ingredients. 
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Beyond that, they are using their fruit waste to produce energy from 
biogas and for composting. In 2021, they repurposed and prevented 
288,132 metric tons of fruit from going into landfill. 

Don Don Donki Working alongside their customer community towards reducing waste 
and conservation of resources, DON DON DONKI has introduced an 
eco-initiative where shoppers can drop off excess or unwanted ice packs 
in the eco boxes located within the stores as part of their commitment to 
care for the environment for a more sustainable future. 

Eu Yan Sang Customers are encouraged to bring their own reusable shopping bags 
when they shop at Eu Yan Sang stores or purchase its reusable eco-
bags cotton bag to bag their purchases. 
 
For its “BYOB on Monday” initiative in partnership with WWF, customers 
are charged 10 cents for paper bag carriers. 100 per cent of the 
proceeds are donated to WWF to support environmental conservancy 
efforts. 
 
As part of its 143rd Anniversary campaign, Eu Yan Sang Singapore 
launched a series of Peter RabbitTM Mealtime Collectibles featuring a 
reusable bamboo fibre lunchbox, thermal food jar, thermal flask and multi 
cooker to encourage consumers to adopt the use of reusable food and 
drink vessels to reduce use of single-use plastic/Styrofoam food 
containers and cups.  
 
As part of this initiative, Eu Yan Sang launched a social community 
#NoToPlasticWithEU Instagram Challenge to challenge the public to use 
its Peter Rabbit bamboo fibre lunchbox in place of single-use food 
containers and share their posts/stories on their Instagram accounts with 
the hashtag #NoToPlasticWithEu to stand a chance to win prizes. They 
hope to inspire more to embark upon an eco-sustainable lifestyle. 

Evergreen 
Stationery 

Since 1 November 2022, Evergreen Stationery is an active partner 
collecting original HP ink cartridges and toners for recycling. Shoppers 
can visit any stores to drop off used original HP ink & toners. Its close 
partnership with a like-minded paper manufacturer also sees its 
participation in a project to plant a million trees. 
 
From 1 January 2023, Evergreen Stationery will charge 10 cents for 
standard size carrier bags. It continues to actively discourage the use of 
disposable carrier bags through email and social media channels and by 
prominently displaying signages in its outlets. Evergreen Stationery also 
designed its own reusable bag to better accommodate larger volume 
stationery purchases. 
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Facebook Singapore Meta Singapore will be supporting the Say YES to Waste Less campaign 
by encouraging its people to embark on a zero-waste journey by 
reducing food wastage and the use of single-use cutlery and 
disposables.  
 
The company globally has also reduced waste in their offices by 
eliminating drinks in plastic containers and using eco-friendly bathroom 
amenities among other initiatives. 
 
Meta will also be showing its support for the campaign through the 
amplification of NEA’s message via their internal messaging portal and 
by placing posters around office communal spaces. 

Fairmont Singapore 
& Swissôtel The 
Stamford 

Whether by utilising AI technology to reduce food waste or growing 
produce at their onsite industry-first Aquaponics Farm, sustainability and 
innovation have always been a big part of Fairmont Singapore and 
Swissôtel The Stamford’s philosophy and business operations. 
 
A property-wide initiative called ‘Clean for Green’ promotes a more 
sustainable way of life through offering a $20 credit per day towards food 
and beverage, spa, or laundry services to hotel guests who opt out of the 
housekeeping service.  
 
The reception to ‘Clean for Green’ has been positive and Accor has also 
rolled it out at other properties. 

FairPrice Group With the goal to enable Healthier Lives and a Healthier Planet, FairPrice 
is committed to promoting a circular and low carbon economy.  
 
FairPrice has championed the “No Plastic Bag” initiative to reduce single 
use plastic bags since 2019. From a pilot project involving 7 stores, the 
initiative has expanded to include 11 FairPrice and all 167 Cheers and 
FairPrice Xpress stores from 1 January 2022.  
 
As a food retailer, FairPrice advocates for food waste reduction through 
the FairPrice-CSR Food Waste Reduction Framework. Apart from 
supporting public education efforts and donating unsold groceries to the 
community, FairPrice offers blemished produce at marked down prices, 
and diverts food waste from landfill by converting them to animal feed 
and treating them with food waste digesters. 

Food Citizen At Food Citizen, food provides a lens through which everyone can 
discover how humans can take better care of Earth, fellow humans, and 
themselves. Food Citizen partners regenerative practitioners to bring 
local experience that is grounded by global knowledge to schools, 
offices, and communities. Urban compost and nature-based gardening 
have been a mainstay of their work. 
 
In support of SYTWL, Food Citizen will be conducting workshops and 
talks to bring awareness on food that is wasted, maintaining zero waste 
kitchens, fermenting food, and composting unavoidable food scraps. A 
key focus is to raise participants’ awareness on what can be done about 
waste around them. 
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Through compost workshops, participants learn that about composting 
wood from street trees, fallen leaves, food scraps, and garden trimmings, 
and that returning living compost to soil is essential to sustaining healthy 
environments.  
 
Participants of food waste talks would learn why food waste happens, 
what they can do about it, and take-home original recipes. 
 
Participants of fermented food sessions can look forward to learning the 
benefits of beneficial gut microbes, and how they can make their own 
fermented food using readily available vegetables and locally harvested 
native edibles. 
 
Through the different offerings, Food Citizen's practitioners will share 
how everyone can reduce their waste through meaningful choices and 
actions. 

Food from the Heart Food from the Heart (FFTH) is an independent, IPC-status food charity 
that feeds the needy in Singapore. Their food distribution programmes 
are run with sustainability in mind. In support of Say YES to Waste Less, 
FFTH will be giving out reusable shopping bags at their Community 
Shops in four locations. The Community Shop is FFTH’s giving better 
milestone initiative for their beneficiaries, functioning as a charity mini-
mart which operates on a shop-for-free concept. Beneficiaries are 
empowered to pick 12 non-perishable food items and two fresh produce 
items from the Shop each month. This initiative also results in less food 
waste as the beneficiaries are likely to finish all the items they choose. 

foodpanda 
Singapore 

foodpanda believes in leveraging technology to build a greener platform 
that enables sustainable actions to flourish. Features such as its default 
opt-out cutlery toggle have caused 60% of its total orders across 
Singapore to be delivered without disposables. 
 
foodpanda also recently launched Green Label, a first-of-its-kind 
programme by a food delivery company in Singapore that identifies the 
most sustainable brands on the platform through a restaurant certification 
scheme. Under this initiative, restaurants that have registered their 
interest will be assessed based on their sustainable practices - including 
their efforts in reducing food and packaging waste - and given the Green 
Label certification should they meet the requirements. 

For The Love of 
Laundry 

Since 2010, For the Love of Laundry has been offering an eco-conscious 
and sustainable dry cleaning and laundry service. Their passion for the 
environment and care for their customer’s clothes see them utilising 
toxin-free laundry technology and biodegradable plastic carriers in their 
operations. They also offer customers the option of reusable garment 
bags and encourage them to return their plastic hangers by donating five 
cents to charity for every hanger returned. 

Foreword Coffee 
Roasters 

Foreword Coffee Roasters is a social enterprise that supports 
environmental sustainability by encouraging the BYO movement, 
reducing the use of disposables and repurposing waste at cafes. 
 
Foreword Coffee will be offering the following promotions from 18 Feb – 
31 Mar 2023: 
- Bring Your Own Cup promotion, where customers can enjoy a 10 per 
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cent off all handcrafted drinks when they bring their own reusable cups. 
- Free First Story Cafe reusable cup when customers spend a mininimum 
of $25 in a single receipt at First Story. The promotion is applicable for 
dine-in and takeaways. 

Four Points by 
Sheraton Singapore 

Four Points by Sheraton Singapore, Riverview has eliminated all 
disposable plastic straws and stirrers from its F&B outlets — The Best 
Brew and Four Points Eatery — and has replaced them with sustainable 
alternatives such as ocean-safe buckwheat straws and compostable 
wooded stirrers.  
 
In an initiative to reduce paper and printing, Four Points integrated its 
F&B outlets and In-Room Dining Menus into QR codes which guests can 
scan to browse and order with ease.  
 
Customers can enjoy a 10 per cent discount on takeaway orders at Four 
Points Eatery when they bring their own container. Terms and conditions 
apply. 
 
Keeping climate action in mind, Four Points participated in the Ministry of 
Sustainability and the Environment’s Climate Action Week 2022 with its 
F&B outlet, The Best Brew’s Grounds for Your Garden initiative. It offered 
its used coffee grounds to all guests and those interested, to BYOC 
(Bring Your Own Container) and grab some to fertilise their gardens. 

Fun Toast With Fun Toast, customers can save money while reducing their carbon 
footprint. Fun Toast offers a 10 per cent discount when customers use a 
Fun Toast tumbler or stick one of the "Friends of Fun Toast" stickers on 
their current tumbler.  
 
Currently, they have 44 Fun Toast outlets in Singapore. More information 
is available on their website: https://www.funtoast.com.sg/outlets/fun-
toast/ 

Gardenia Besides upcycling unsold bread into animal feed, Gardenia Singapore 
collaborated with a local food tech start up, Crust Group, to upcycle 
returned bread into higher-value products by converting unsold bread 
into sustainable beverages for the F&B retailers.   
 
As part of its sustainability effort to reduce plastic used in packaging, 
Gardenia Singapore has reduced the thickness and length for some of its 
product packaging and organises consumer outreach programs to 
promote awareness of reusing and recycling used plastic packaging. 
 
In the retail front, Gardenia Singapore actively encourages consumers to 
reduce the use of plastic bags by distributing reusable shopping bags 
and sandwich boxes through retail promotions. 

Giant Giant stopped giving out straws since 2019 and have encouraged 
customers to bring their own reusable containers and bags. At Giant 
Tampines Hypermarket, an ecoDigester is installed to convert organic 
waste into water for washing. Giant worked with Alba E-waste to install  
e-waste collection bins from July 2021 at the stores to encourage 
customers to recycle and be rewarded. 

GrabFood Since 2019, Grab has taken active steps to reduce single-use plastics on 
the platform. This includes introducing the cutlery toggle for all GrabFood 
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orders, which is set to ‘opt-out’ by default and requires customers who 
need cutlery to actively include it in their order. Since its inception, the 
majority of GrabFood orders have been placed with the ‘no cutlery’ option 
and this number continues to see a steady increase. Grab is currently 
also partnering with Muuse to provide consumers with the option of using 
reusable containers instead. In 2020, Grab signed the WWF-Singapore’s 
PACT (Plastic ACTion) Food Delivery Service pledge with the vision of 
‘No Plastic in Nature by 2030’. Under this initiative, Grab is committed to 
introducing more ways to help their consumers and partners go green 
and communicating their sustainability progress to stakeholders. 

Greendot Since April 2020, Greendot has been offering a 20 cents discount to all 
customers who bring their own containers for main dishes. Greendot has 
been providing verbal and visual nudges to customers to reduce single-
use cutlery and plastic bags. Since September 2020, Greendot stopped 
providing plastic straws and will provide them only if requested. 

GreenSG Collab GreenSG COLLAB is an IPC-status charity with a vision of creating 
communities of learning, joint initiatives and advocacy for biodiversity and 
a sustainable future.   
 
In support of SYTWL, GreenSG COLLAB will be disseminating Say YES 
to Waste Less messages via their marketing platforms to encourage the 
public to say YES to reducing single-use disposables and food waste. 
They will be creating educational content on their social media to raise 
awareness about waste, showcase the efforts undertaken by other 
SYTWL partners, as well as provide tips on how one can be less 
wasteful. 

Greensquare Pte Ltd Greensquare provides free textile recycling services to households and 
organisations in Singapore and promotes awareness of the 3Rs 
(Reduce, Reuse, Recycle) through educational efforts.  
 
In support of SYTWL, Greensquare will be disseminating Say YES to 
Waste Less messages via their marketing platforms to encourage the 
public to say YES to reducing textile waste. 

Green Sproutz 
Singapore 

Green Sproutz Singapore is a social enterprise that focuses on 
environmental sustainability education by synergising with partners of all 
levels. They prioritise environmental sustainability and educational 
outreach programmes for schools, corporates, and community partners 
through field trips, workshops and talks. 
  
Green Sproutz Singapore will be including the SYTWL campaign logo, 
messaging and video on their website and incorporate SYTWL 
messaging in their outreach programmes, such as sustainability 
workshops, talks and events conducted for schools, corporates and 
community partners island-wide. 

Guardian Since 22 April 2022 (Earth Day), Guardian implemented a plastic bag 
charge to encourage customers to go eco-friendly. Plastic bags are 
chargeable at 10 cents per transaction and all proceeds go towards 
supporting environmental and community causes. Guardian also 
launched the Guardian Care reusable bags sold at 50 cents each as 
green alternatives to plastic bags. 
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Guzman Y Gomez Guzman y Gomez phased out the use of straws for all customer drink 
orders to reduce the environmental impact of single use plastic. 
Furthermore, they work with the delivery platforms (Deliveroo, Grab & 
foodpanda) to encourage customers to opt out of disposable cutlery from 
their orders. Customers are encouraged to bring their own reusable 
bags, containers and utensils for take-away. They engaged an expert 
analytics firm to deeply assess the food preparation wastage within the 
outlets and worked closely with the chefs to reduce food waste through 
streamlined supply chain upgrades, improved operating procedures, and 
improved attention to detail around food preparation. 

H&M H&M Singapore encourages customers to make use of reusable 
shopping bags by charging 10 cents for its paper bags since July 2019. 
All paper bag sales proceeds are donated to Singapore Fashion Council 
to support the Zero Waste in Fashion Initiative. As part of H&M’s circular 
packaging strategy, H&M aims to eliminate all unnecessary packaging 
and replace single use packaging with alternatives where possible. 
  
Aside from the paper bag charge, H&M replaced the outer plastic 
packaging of its online orders with FSC-certified paper and H&M joined 
PACT by WWF since 2019 to further eliminate the use of plastic. By 
2025, H&M Group will reduce packaging across its value chain by 25 per 
cent (baseline 2018) and all its packaging will be either reusable, 
recyclable or compostable. By 2030, 100 per cent of H&M’s packaging 
will be made from recycled or other sustainably sourced materials. 

Hans Im Glück From June 2019, Hans Im Glück has been providing metal straws to 
patrons. The company also only gives out plastic cutlery upon request by 
customers for takeaways. Since 2018, Hans Im Gluck has partnered with 
an NEA-licensed used cooking oil collector company to collect and 
convert used cooking oil into non-edible commodities such as biodiesel. 

Harvey Norman Harvey Norman has put out social content related to the reduction of 
waste such as sharing zero food waste recipes and ways to recycle. On 
an ad-hoc basis, it has also encouraged customers to recycle their  
e-waste at its stores by rewarding them with a $10 voucher for every item 
recycled. It provides a trade-in service for laptops. Harvey Norman works 
with NEA’s authorised recycling partner to take back used fridges, TVs, 
washers, dryers, and air conditioners upon delivery of customers’ new 
purchase. It is also looking at providing reusable bags in place of plastic 
bags moving forward. 

Herbal Pharm Herbal Pharm have been actively reducing the usage of disposables and 
working towards being zero-waste. They replaced 100 per cent of their 
single-use plastic product bottles and incentivise customers to bring back 
recyclable supplement bottles/cans of any brand for recycling. 
 
Herbal Pharm have replaced single-use plastic carriers with reusable 
woven bags. The company also provide $1 off the total bill to incentivise 
customers to bring their own bag when shopping at their retail stores. 

HEYTEA HEYTEA has been making steady efforts to bring waste to a minimum. 
With accurate forecasting, they have been able to bring food waste down 
to a minimum. More importantly, they are creating less waste to the 
environment by using environmentally friendly packaging using paper 
and PLA materials; both of which can be recycled.  
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To encourage more participation from consumers to contribute positively 
to the environment, HEYTEA has been encouraging customers to bring 
their own cups or tumblers to enjoy drinks from their stores by offering a 
50-cent discount. 

Holiday Inn 
Singapore Atrium 

Designed with sustainability in mind and with the aid of the IHG Green 
Engage system, the hotel actively tracks day-to-day energy, water, 
carbon emission, as well as waste management to reduce carbon 
footprint and water use. The system has devised more than 200 Green 
Solutions, such as smart design, intelligent lighting, and biodegradable 
cleaning products. Holiday Inn Singapore Atrium also actively 
participates in energy-saving and waste reduction campaigns, such as 
NEA’s Say YES to Waste Less movement. 

Hotel Fort Canning Hotel Fort Canning has been actively encouraging its guests to bring 
their own reusable bags, containers, and bottles for takeaway orders to 
reduce the use of disposables. Plastic cutlery is only given upon request. 
The hotel also customised a limited-edition tote bag given as part of its 
staycation package to promote the use of reusable bags. In tackling food 
waste, its staff are trained to inform diners of portion sizes and the option 
of downsizing their staples like rice or noodles. Leftover ingredients in the 
kitchen are turned into tasty meals for its employees. 

Hotel G From 2019, Hotel G has made the change to boxed water replacing 
plastic bottles, introduced makeup rooms and change linens only when 
necessary. Carton boxes from deliveries are recycled to minimise waste 
while guest room amenities and housekeeping items are purchased in 
bulk from supplies with eco-friendly packaging. Only suppliers that offer 
eco-friendly packaging were chosen. Single use bathroom amenities are 
changed to large pump bottles, reducing purchase of single-use 
amenities. 

Huggs Coffee 
 

Since September 2020, Huggs has embarked on a sustainability journey.  
Huggs is phasing out the use of plastic bags, using only reusable non-
polypropylene bags for takeaways. To reduce the use of disposables, 
Huggs provides a 30-cent discount for any “Bring your own” cups or 
tumblers.  
 
In 2022, Huggs co-created merchandise made from sustainably sourced 
materials with Mandai Wildlife Reserves to help consumers make more 
environmentally friendly choices. Previously, Huggs has also worked with 
local eco partners to create used coffee grounds into bath body scrubs or 
plant fertilisers.  

HYSSES HYSSES derives its products from nature and embraces the spirit of 
giving back to nature. With infinite growth but finite resources taking over 
the planet, the company believes in doing its part to help Mother Earth. 
Recycling and reusing are always part of its consideration towards its 
role in a greener economy. HYSSES hopes to measure its carbon 
footprint and reduce it by 10% annually, aiming for sustainable 
development without degrading the environment. 
 
It is also working to improve environmental sustainability. At the HYSSES 
Heritage refill station, visitors can restock their desired products. 
HYSSES offers regular-used products such as body wash, shampoo, 
massage oil, hand wash and even hand sanitisers. With these efforts, 
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HYSSES hopes to encourage people to consume less to have a more 
sustainable world for the planet, and for future generations. 

IKEA IKEA globally has eliminated single-use plastics from its home furnishing 
range and replaced disposable packaging in its food operations. It aims 
to produce 100 per cent of its products from recycled and renewable 
materials by 2030, up from 78 per cent today. Here in Singapore, IKEA 
stores were the first in the country to completely remove the use of 
disposable plastic shopping bags in 2013, and today, its reusable 
FRAKTA and BRATTBY blue bags remain icons of the brand. Through 
its Waste Watcher software, IKEA Restaurants in Singapore weigh and 
track all food waste in kitchens and have successfully reduced waste by 
more than 50 per cent (from a 2018 baseline). At IKEA Singapore, more 
than 70 per cent of the waste generated by the business is recycled and 
it enables customers to do the same at home. IKEA Singapore's thread 
of sustainability communication online and in stores provides tips on how 
to reduce waste, save energy and water, and sort and recycle at home. 
Through a wide range of reusable products, IKEA makes it easy and 
affordable for customers to make the shift from throw-away plastics by 
opting for stainless steel straws, bamboo chopsticks, stoneware travel 
mugs, reusable food containers, and more. 

ION Orchard From now to 31 December 2023, the first 2,500 ION Rewards Members 
monthly can earn Green Points when they shop sustainably at ION 
Orchard, with a minimum same day spend of $20. Consumers can earn 
green points when they participate in an eco-conscious action for their 
purchases at ION Orchard such as using your own shopping bags, mugs, 
food containers etc. or purchasing any eco-friendly products at selected 
stores.  

Just Dabao Just Dabao is a social impact start-up that has prevented over 15,000kg 
of food waste since 2021. Major F&B brands such as Marché Mövenpick, 
Maison Kayser, Baker's Brew, SaladStop! and 500 others have joined 
forces with Just Dabao to sell their excess food instead of throwing them 
away. 
 
In support of SYTWL, Just Dabao will be running educational content 
geared towards reducing food waste, as well as interactive games such 
as crossword puzzle and spot the differences. Consumers who can 
guess correctly stand a chance to win a surprise gift. 

Khoo Teck Puat 
Hospital 

Khoo Teck Puat Hospital (KTPH) is committed to minimising the 
environmental impact of its daily operations where possible, without 
compromising patient care and safety. 
 
KTPH is a passionate advocate of the 4Rs approach: Refuse, Reduce, 
Reuse and Recycle. It has substituted disposable cutleries with reusable 
ones for internal catering services, while using food composters to break 
down food remnants into mineral-rich soil that is used to fertilise the 
hospital’s gardens. 
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KTPH has also influenced and collaborated with their tenants to 
implement the Bring Your Own Food Container (BYOC) campaign, where 
patrons enjoy discounts when they bring their own containers. 

Kiztopia To support Say YES to Waste Less campaign, Kiztopia put up wobblers 
to encourage customers to BYOB at their Marina Square gift shop. The 
display of a Say YES to Waste Less exhibit at Marina outlet doubles up 
as a photo spot and channel to spread the green message.  
There will also be worksheet activities for kids during onsite segment at 
Eco Discovery Hub and the upcoming March Holiday Enrichment 
Program – ‘I Can Support Sustainability’.  
 
For March’s Eco Discovery Hub, there will be celery stalk stamping art, 
spot the difference & crossword puzzle. Worksheets will contain 
information such as keywords to reduce general waste and food waste.  
 
Brochures will also be distributed to share information on how one can do 
their part to reduce waste during the March Holiday Workshop ‘I Can 
Support Sustainability’ & Eco Discovery Hub.   
 
For customers who choose to BYOB at their gift shop at Marina Square, 
they can redeem a freebie in the month of March. 

KOI KOI encourages customers to play a part in going green by bringing their 
own bottles at its outlets. KOI also pushes out merchandises that 
promote going green, for example eco cup sleeves, cups, and straws. 

Lawry's The Prime 
Rib 

Lawry’s The Prime Rib Singapore restaurant encourages patrons to bring 
their own bags and food containers for takeaway orders. In addition, 
disposable cutlery for takeaway orders will only be offered upon request. 

Lendlease  As part of its Sustainability Framework, Lendlease is committed to 
encouraging the community to reduce waste in Singapore and be more 
sustainable. In the landmark study ‘Circularity in Retail: Tackling the 
Waste Problem’ released in 2021 in partnership with WWF-Singapore, 
Lendlease found that the way to improve overall waste reduction and 
recycling rate in the retail sector was by harnessing technology, reducing 
high volume waste such as food and plastic, and nudging the community 
towards a lifestyle of recycling.  

LepakInSG LepakInSG, an environmental advocacy group, runs a one-stop calendar 
listing environmental events and activities in Singapore. In support of 
SYTWL, LepakInSG will be organising a panel discussion on plastic 
production and plastic waste. More details will be updated on 
LepakInSG’s Instagram page. 

LeVeL 33 Pte Ltd LeVeL33 has long committed to a multifaceted approach to 
environmental and social responsibility. For instance, LeVeL33 has 
cooperated with Food from the Heart since 2017 to collate and share 
their unused produce and breads with families who need some 
assistance with their groceries. 
 
Since 2020, they have been participants in a local “ugly vegetable” 
programme, which supplies a large proportion of their plant produce to 
this day. LeVeL33 also rejects using palm oil in its entirety and filters their 
own water to use and serve to guests. This all means that LeVeL33 
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reduces waste, fuel and minimises their carbon footprint in many different 
ways, and guests do the same simply by dining there. 

LiHO TEA In support of SYTWL, LiHO TEA is running a Bring Your Own Bottle 
(BYOB) day on 25 March 2023. Customers can BYOB and receive the 
signature Da Hong Pao Tea at $1 only. The proceeds will be fully 
donated to charity. 
 
LiHO TEA opened an eco-friendly outlet at Khoo Teck Puat Hospital in 
December 2021, promoting initiatives to reduce sugar intake, use of 
plastic, and wastage. Plastic straws are not offered. Instead, bio-
degradable PLA straws will be given should straws be required for 
consumption. Drinks are only offered in medium size only, to reduce 
potential wastage. LiHO TEA also gives a 50-cent discount when 
customers bring their own cups at KTPH. 

Liliewoods Social Liliewoods Social is a Singapore children's lifestyle store that curates 
quality children, furniture and lifestyle products.  
 
To join in the reduce/reuse movement, Liliewoods Social will stop 
providing new plastic bags for shoppers, and be switching fully to 
reusable shopping bags, and gift bags that encourage reusability. During 
the SYTWL campaign period, they will also display the NEA SYTWL 
wobblers and play the SYTWL song on their storefronts to pledge their 
commitment to the initiatives.  

Locaba Bakery Locaba Bakery creates guilt-free desserts that are Low-Carb, Diabetic 
Friendly, Refined Sugar Free, Gluten Free and Keto with Vegan and Nut-
Free options available. Their plant-based range has continued to grow 
from cakes, gelato, cupcakes, cookies and more. They create more 
options for people to enjoy items that have a lower environmental impact 
and are better for their health. Additionally, for more than a year and a 
half now, they have been working closely with Divert for 2nd Life – an 
organisation that rescues unsellable goods and trimmings by distributing 
them to people-in-need for items that are still in good condition to be 
consumed or composting items that can no longer be consumed. 

L'Oréal L'Oréal Singapore is the first and only beauty company to receive the 
NEA 3R Award for Shopping Malls. Their L'Oréal For the Future 2030 
vision encompasses goals for a circular economy, such as waste 
reduction and electric vehicle trial delivery to stores in western 
Singapore. They launched meaningful initiatives, including Upcycling and 
Photography Exhibitions in conjunction with Movement for the 
Intellectually Disabled in Singapore (MINDS), and an Upcycling Initiative 
with National University of Singapore, South West Community 
Development Council, and National Environment Agency to turn empty 
beauty containers into meaningful items. They also encourage customers 
to bring their own bag through visual reminders in their retail store. 
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LUSH As part of Lush Singapore's zero-waste initiatives, its paper bags are 
now chargeable at 10 cents across all outlets to ensure that customers 
use what they need and reduce waste contribution.  
 
Lush Singapore also takes full responsibility in the packaging it uses as 
an important step in moving towards a circular economy. It has 
implemented a five empty black pot recycling policy in stores as a 
continuous conscious effort, where customers are encouraged to bring 
back five cleaned Lush black tubs for a free fresh face mask of their 
choice. 
 
As a brand, it continues to work towards more sustainable living by 
inventing more naked product options, developing unique packaging, and 
focusing on reusable packaging items.  

M1 M1 incorporates sustainability practices in their business operations. 
Efforts include providing reusable bags to customers instead of single-
use carrier bags, placing e-waste recycling bins at all M1 shops, and 
encouraging customers to adopt the M1 eBill. The M1 Sustainable Office 
Programme, launched company-wide in May 2019, is introduced to all 
new staff during orientation. 

Mandai Wildlife 
Group 

Initiatives to support waste management include the Animal Playground, 
an animal enrichment space in Singapore Zoo created by reusing or 
upcycling used or discarded materials that have been salvaged from the 
premises. This enrichment space enhances welfare for its animals while 
showcasing its sustainability initiative and can serve as inspiration for 
guests to practise upcycling. 
 
40 per cent of the vegetables for animal feed are rescued ‘ugly’ or 
bruised vegetables that are still of good quality. The Group is also piloting 
the use of invertebrates like Malaysian blue worms and black soldier fly 
larvae to compost animal food waste generated at the parks.  
 
Under the Ranger Buddies programme, 20,000 children have been 
educated on the importance of reducing single-use plastic and recycling 
through physical activations, digital activities and shows. A behaviour 
change campaign targeted at staff is slated for launch in 2023 to reduce 
waste as an organisation. 

Marina Bay Sands  Marina Bay Sands (MBS) deploys a disposables scorecard for selected 
business units to help manage and reduce single-use disposables. 
Examples include the removal of secondary plastic packaging for in-room 
amenities and replacing them with high quality reusable options.  
 
A new Southeast Asian counter was launched in the Integrated Resort’s 
Team Dining Room in 2022 to serve the same food as the Halal food 
counters. Historically, the Halal section is provided with exclusive 
reusable bowls and plates for Muslim staff, while non-Muslim Team 
Members used disposables to enjoy the same dishes. This new 
Southeast Asian station allows for Team Members to enjoy the same 
Southeast Asian delights while using reusable ware. The removal of 
these disposables also resulted in a cleaner food waste stream.  
  
Selected kitchens employ innovative technology to measure and reduce 
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food waste at source, while the remaining food is broken down into  
non-potable water by five aerobic digestors. Food waste is also 
processed into a residual material with high calorific value that is fed to 
black soldier flies, which can potentially be utilised as fish feed. Unserved 
food is donated to long-term partners Food from the Heart and The Food 
Bank Singapore. 

McDonald’s 
Singapore 

Since December 2021, McDonald’s Singapore made a landmark move 
towards reducing single-use plastics by introducing strawless lids for all 
cold cup beverages. With support from customers, the move has helped 
to save almost 40 million straws in a year. This green measure joins a 
whole host of other sustainability initiatives in place for everyone to play 
their part in ensuring a sustainable future. 

Metro To encourage zero-waste habits amongst its shoppers, Metro signed the 
Retail Bag Charge pledge with WWF-Singapore in 2021 and reminded 
shoppers to bring their own carriers through press-ads, social media, and 
in-store reminders. Metro further enhanced this collaboration since 
January 2022 by providing an area for WWF merchandise sales and 
display within the store to raise awareness and support conservation 
efforts.  
 
In 2022, Metro participated in green initiatives such as Earth Hour, 
partnering Food from the Heart to be a collection point for food 
donations, and organising a beach clean-up activity with  
WWF-Singapore. Since November 2022, Metro started using FSC paper 
for its shopping bags and packaging materials like gift wrap paper and 
gift cards.  
 
Metro continues to seek ongoing support from stakeholders and urges all 
in the community to join in their sustainability efforts to collectively work 
towards the goal of net zero emissions by 2050 as a nation.  

Mothercare Besides building a strong reputation for product specialism, quality, 
safety, and innovation, Mothercare is committed to pledging towards a 
zero-waste nation in plastic packaging reduction, incorporating 
sustainable packaging to bring-your-own-bag initiatives. As an 
organisation, it believes in doing its part for sustainable living and 
creating a better world for children. 
 
Currently, efforts include charging for the use of paper bags (20 cents 
each) and encouraging customers to donate used Mothercare fashion 
hangers across all stores for recycling efforts. Since September, 
Mothercare has also stepped up to deter plastic bag usage, imposing a 
20-cent charge on the use of each plastic bag, motivating customers to 
bring their own shopping bags. The company will continue to explore and 
introduce new measures to go green in the coming months. 

Mr Bean As a soymilk F&B chain store brand, Mr Bean produce soymilk daily and 
there is a huge amount of soy pulp (okara) generated. Okara is rich in 
nutrients which contain non-soluble and soluble fiber, calcium, protein, 
and other minerals. Over the years, they have started upcycling some of 
the okara generated by using it as raw ingredients in their soy granola 
bar. 

MUJI Since April 2021, MUJI has stopped issuing plastic bags and 
implemented charges on paper bags to encourage customers to bring 
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their own reusable bags. 50% of the paper bag proceeds are donated to 
Zero Waste SG. To reduce wastage of packaging for bulky items, MUJI 
has implemented strapping machines in all stores as an alternative 
packaging. 
 
MUJI is also constantly reviewing product packaging to reduce waste, 
eliminate the use of plastics and switch to eco-friendly packaging such as 
using paper for hooks, hangers, boxes, tags, and labels. 
 
MUJI holds occasional workshops for the public in their stores on 
upcycling with materials that are otherwise discarded, such as making 
old clothes into coasters and discarded wood into keychains. 
 
From November 2022, beeswax wrap made using MUJI fabric remnants 
are co-produced with a local company and sold in MUJI Plaza Singapura 
and MUJI Jewel Changi Airport store. 

Muuse With a smart system of reusable returnable packaging, Muuse offers 
corporates, cafes, and customers a convenient alternative to single-use 
packaging. So far, Muuse has saved over 75,000 single-use items across 
its markets. Customers can simply borrow a reusable, enjoy their food 
and drinks, and return it for professional cleaning. 
 
By tagging each reusable with a unique QR code, Muuse can track and 
monitor each reusable in its system, allowing for optimised inventory 
management and accurate impact data. With a return rate of 98 per cent, 
its proprietary expertise can extend beyond F&B to make sustainable 
convenience a reality for multiple consumer products. 

Neal’s Yard 
Remedies 

Neal’s Yard Remedies is dedicated to trading sustainably and pioneering 
ways to support people and the planet. They use FSC paper bags and 
offer optional recycled tote bags for purchase. 

North East 
Community 
Development 
Council (CDC) 

North East CDC will engage and encourage stakeholders to support the 
Say YES to Waste Less campaign through online publicity amplification 
throughout this campaign period. Additionally, North East CDC will 
incorporate SYTWL messaging in the North East Green Adventure 
workshops for pre-school children through engaging skits, sing-along 
music, hands-on activities, and fun quizzes. 

North West 
Community 
Development 
Council (CDC) 

North West CDC, as a champion of environmental responsibility, will 
advocate and sustain Green programmes to build a holistic green 
ecosystem within the North West, and provide platforms for residents to 
learn about and practise green living.  
 
The CDC will also lead by example and continue to adopt green 
practices such as reducing the use of disposables, food waste and 
printed materials across their operations and events. 

OG Committed to the protection of the environment, OG Department Stores 
has consistently participated in Earth Hour as well as NEA’s Say YES to 
Waste Less campaign. By Q1 2023, OG is planning to implement a new 
green initiative which will discourage the use of single-use plastic bags 
and introduce a new line of reusable bags at affordable prices. 
 
OG also exercises the 3Rs (Reduce, Reuse, Recycle) in their operations 
and encourages customers to adopt a sustainable, zero-waste lifestyle 
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through social media posts and by selling a wide range of reusable 
products that include cutlery, food jars, tumblers, and lunch totes. 
 
Another key effort in its sustainability commitment includes reusing paper 
carton boxes for e-shop purchases where possible. In addition, OG trains 
their staff to remind customers to use plastic bags sparingly and make 
use of reusables wherever possible. 

Old Chang Kee Old Chang Kee is happy to be supporting this year’s Say YES to Waste 
Less Campaign 2023. They encourage their customers to bring their own 
reusable containers to pack Old Chang Kee snacks home. 

Orchard Road 
Business 
Association (ORBA) 

ORBA engages and encourages Orchard Road stakeholders to support 
the Say YES to Waste Less campaign by disseminating EDMs and 
collaterals throughout the campaign period to all their members. 

OSIM OSIM, an international Wellness Tech brand, has implemented a 
sustainable product upgrading programme in which customers are 
encouraged to trade in their pre-loved OSIM products. Through this 
programme, serviceable units are refurbished and donated to needy 
organisations, while inoperable units are dismantled and recycled. The 
sustainable upgrading programme is in line with OSIM’s overarching 
philosophy to design products that are maintenance-free and reduce 
parts wastage. In addition, OSIM has taken steps towards implementing 
eco-friendly solutions in their retail operations such as energy-efficient 
lighting at stores, displays, and road shows, as well as paperless options 
and eco-conscious product packaging. 

Otolith Enrichment Otolith is a social enterprise that advocates for circular ecosystems and 
sustainability. Otolith is active in the areas of aquaculture, agriculture, 
and environmental science. They are committed to facilitating the 
building of infrastructure to realise the organisation's vision of a better, 
cleaner world. They believe in the importance of going beyond imparting 
knowledge and technological skills and are committed to enabling others 
to become active participants in the green movement. 
 
Otolith Enrichment will be producing an activity booklet for participants of 
their Black Soldier Fly Eco Farm Tour at Sustainability @ Tampines 
Park, where participants will learn about the use of black soldier fly larvae 
to upcycle food waste from nearby residents and schools. Through the 
experience, participants will learn how to reduce their food waste and 
contribute to a greener Singapore.  

Pan Pacific Hotels 
Group 

Pan Pacific Hotels Group is committed to integrating responsible 
environmental practices, including minimising waste across its properties. 
Apart from reducing single-use plastic waste, food waste digesters have 
been implemented in all its hotels in Singapore to convert food waste to 
grey water, which can be processed for general washing and cleaning. 
Furthermore, food waste is channelled directly from the grinders to the 
digesters which reduces the amount of plastic trash bags required. 
 
Some of its hotels repurpose used coffee grounds into compost and work 
with partners to upcycle used aluminium coffee capsules into useful 
products. Other initiatives such as changing to waterless chafing dish 
systems, which use refillable fuel cans instead of traditional chafing fuel 
pots, significantly reduce waste and carbon emission.  
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Park Hotel Group Grand Park City Hall has always taken conscious steps towards 
sustainable initiatives to protect planet Earth. Tablescape Restaurant & 
Bar, located in Grand Park City Hall, will support the campaign by 
bringing back a popular Rosemary Apple tart to be added to their 
Afternoon Tea Set. This time, the rosemary used in the tart will be taken 
from the hotel's very own Herb Garden.  
 
Both Grand Park City Hall and Tablescape Restaurant & Bar pledge their 
commitment to SYTWL in 2023. 

PAZZION PAZZION has a long-standing commitment to doing business responsibly 
and is focused on its ambition to contribute to a greener future. This year, 
the company took a step further to reduce waste by cutting down 
wastage of paper bags and recycling its coffee grounds from PAZZION 
CAFÉ into coffee scrub bars that are made from natural ingredients. 
These initiatives will begin in March 2023. 

Pepper Lunch Pepper Lunch has stopped providing plastic straws and plastic drink lids 
for customers at all seven restaurants across Singapore. 
 
Other efforts to reduce the use of plastic include using paper bento 
boxes and paper bowls for takeaway and delivery orders, and lastly, 
using paper cups and ceramic mugs to serve dine-in customers. 

PlasticLite 
Singapore 

Plastic-Lite Singapore (PLSG) is a volunteer group that aims to inspire 
Singaporeans to adopt an environmentally conscious, plastic-lite lifestyle. 
The non-profit grassroots group conducts outreach-advocacy activities in 
the community as well as in educational institutions and corporates. One 
of their ongoing initiatives under community outreach is called Bounce 
Bags, which is a common collection and retrieval point for sharing of 
reusable bags near supermarkets that seeks to reduce the usage of 
single-use plastic bags. They also consult corporates and F&B 
establishments on their sustainability practices. 

Polar Puffs & Cakes Polar Puffs & Cakes embarked on going paperless. They provide plastic 
bags only upon request for single serving items to reduce the usage of 
single-use plastics. The provision of straws at the outlets are also only 
given upon request. 
 
A “Bring your own containers/packaging” programme will also be 
implemented soon to encourage customers to bring their own containers 
or Polar’s reusable packaging. Customers who bring their own containers 
and cups will be given a discount of 10 cents off the total bill. This will 
largely be practised at all the In-Café dining outlets islandwide. In-Café 
dining will move away from using disposables by Q3 of 2023.   

POPULAR In June 2021, POPULAR launched the “Towards a Zero Waste Lifestyle 
with POPULAR” campaign to enlist customers’ support to reduce plastic 
usage and minimise waste. Cashiers proactively encourage customers to 
bring their own bag every day and plastic bags are provided only upon 
request. Through this, POPULAR hopes to instil the habit of bringing 
one’s own reusables and raise consumers’ awareness about reducing 
plastic consumption. To further encourage a zero-waste lifestyle, 
POPULAR has also identified and tagged eco-friendly product options  
in-store so that customers can make informed choices when shopping. 
POPULAR rewards customers with a free recyclable tote bag worth 
$2.90 when they spend over $120 in stores. 
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Presto Drycleaners Presto Drycleaners is actively reducing plastic usage by encouraging its 
customers to use its eco-fold option, where all items are folded and 
packed in one bag. For items which are hung, garments are packed in 
twos to reduce usage of plastic covers. 

Prime Supermarket Prime supports the nation's programme of building a green environment. 
The supermarket has been actively embarking on a sustainable journey 
to reduce disposable bag waste, and its frontline staff have been 
engaging and reminding customers to bring their reusable bags. Prime 
also offers reusable bags at affordable prices in stores. Prime continues 
to engage and encourage customers to reduce waste through its 
communication platforms such as social media, in-store posters, and 
messages on its website. 

Qiji Qiji is consciously aware of the impact on the environment contributed by 
the waste generated through daily lives. It actively engages its 
consumers through its Bring Your Own Reusable Container (BYORC) 
campaign and encourages the use of reusable cutlery. 

Qualcomm In line with Qualcomm’s Sustainability Goals, recycling bins were 
deployed throughout the company to promote and collect recyclables 
and reduce waste. Non-Governmental Organisations were invited and 
engaged to increase awareness amongst employees on the topics of 
Recycling Right and the UN Sustainable Development Goals. 
 
Qualcomm RF360 Singapore has incorporated the SYTWL logo on 
reusable bags which have been given out to employees. This initiative 
aims to encourage employees to reduce their usage of disposable plastic 
bags by utilising a reusable bag. 

Quan Shui Wet 
Market 

Quan Shui Wet Market is a third-generation brick-and-click wet market 
business that is on a mission to revolutionise the massive fresh food 
industry with their consistent high-quality products and services.  
 
With sustainability as one of the core values of the company, Quan Shui 
Wet Market has implemented several zero-waste initiatives such as 
actively collecting and reusing delivery Styrofoam boxes, utilising more 
reusables despite higher costs, limiting single-use plastic packaging to a 
maximum of two for each product. Quan Shui Wet Market has dedicated 
an entire month of marketing efforts towards raising awareness on 
reducing waste in households in addition to producing evergreen 
educational content to encourage adoption of zero-waste habits in 
Singaporeans. 

Razer As part of the brand’s ten-year roadmap towards sustainability, Razer 
prioritises reduction and recycling in its decarbonisation journey. Since 
the first RazerStore opening in 2016, all RazerStores globally have 
reduced single-use plastics through offering woven, reusable bags to 
Razer customers. Since 2021, Razer has also eliminated offering single-
use plastics to employees across all its global corporate offices. Razer is 
encouraging customers at RazerCafe to reduce waste from disposable 
stirrers, cup covers and straws by only taking what is necessary. 

RedMan by Phoon 
Huat 

RedMan by Phoon Huat stores actively promote the use of recyclable 
bags via its ‘Bring Your Own Bag’ campaign displayed at all its retail 
outlets’ in-store TVs. Additionally, its plastic bags are 100 per cent 
biodegradable and are no longer provided free of charge, with part of the 
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proceeds being donated to APSN through Community Chest. Its stores 
also offer heavy discounts on close-to-expiry products to minimise waste. 

Resorts World 
Sentosa 

Resorts World Sentosa (RWS) recycles 10 waste streams — 
paper/cardboard, plastic, glass, metal cans, food waste, cooking oil,  
e-waste, linen waste, wood pallets and spent coffee/horticulture — and 
has deployed recycling bins throughout the resort. RWS has also ceased 
the provision of single-use plastic straws, stopped sales of single-use 
plastic water bottles, as well as initiated phased reduction and elimination 
of single-use plastic tableware. Reusable or other sustainable 
alternatives have been offered in place of plastic options, saving 
approximately 130 tons of plastic per year.  

SaladStop! SaladStop! encourages customers to Bring Your Own (BYO). Customers 
who bring their own containers or borrow a Muuse container available at 
the outlets for takeaways will receive a free standard topping. 
 
Similarly, when customers bring their own cups or borrow a Muuse cup, 
they will receive a 50-cent discount for the beverage. 
 
SaladStop!’s loyalty programme rewards customers with a free coconut 
water after every 10 Bring-Your-Own transactions on 
https://order.saladstop.com.sghttps://order.saladstop.com.sghttps://order.
saladstop.com.sghttps://order.saladstop.com.sg 
 
SaladStop! discourages customers to buy disposable bags (sold at 10 
cents per paper bag, with proceeds going to WWF) and instead, they are 
directed to the Borrow Tree, where they can borrow a used bag, and 
return it after they are done. 

Salmon Samurai Salmon Samurai is taking steps to strive for sustainability. It encourages 
the use of reusable containers to reduce the use of disposables, and 
cutlery is only provided when requested by the customer. To save on 
food wastage, customers can request for less rice, noodles, or other 
toppings. 

SBS Transit To reinforce the habit of saying no to single-use waste, SBS Transit in 
collaboration with NTWU Canteen is offering a 10-cent rebate to 
customers who bring their own containers for take away drinks. This 
initiative is currently on trial at Ang Mo Kio Depot and Sengkang Depot. 

Scoop Wholefoods Scoop Wholefoods offers a wide variety of raw organic and natural 
wholefoods for their customers at affordable prices combined with 
flexibility, quantity, and selection. Their products include nuts, dried fruits, 
spices, rice, pasta, tea, chocolates, freshly made nut butters and so 
much more. They source their products primarily from certified Australian 
and New Zealand growers and suppliers. The store makes every effort to 
ensure that other products come from ethical and sustainable sources. 
To keep their carbon footprint as light as possible, they minimise the use 
of packaging and chemicals in their activities as part of their contribution 
to the local community and the long-term wellbeing of the planet for this 
and future generations. 

Secondsguru Secondsguru is a social enterprise with a mission to promote 
environmental education and eco-awareness. It conducts talks and 
workshops, leads community outreach, and publishes online resources 
on Secondsguru.com. With the motto ’Green Living. Made Easy’, it 
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focuses on solutions that make sustainable living a fun, creative and 
practical goal for all.  
 
Secondsguru is currently running the eighth edition of its flagship 
community programme, the ‘Zero Waste Bootcamp’. Focused on 18-35-
year-old youth in Singapore, each edition spans over a period of 12 to 16 
weeks. Participants not only learn about Singapore’s waste-scape, but 
also gain skills and knowledge to carry out meaningful projects aimed at 
Saying YES to reducing food wastage and littering.  

Shangri-La Hotel Shangri-La Singapore has implemented food waste management 
initiatives at selected kitchens within the hotel, which utilises an  
eco-waste digester system since 12 Dec 2019. The system adopts 
customised biotechnology to accelerate the natural decomposition of 
food waste, where microbes break down the discarded food into  
non-portable water. This bio-enzyme infused water is then used to flush 
the sluice pipes, achieving a circular waste management process. 
Consumers are also encouraged to avoid disposable cutlery where 
possible. 

Sheng Siong 
Supermarket 

Sheng Siong has continued to support efforts to reduce the use of 
disposables and food wastage by encouraging customers to bring their 
own bags, handle fresh produce with care and shop wisely through social 
media posts and collaterals across their stores. Sheng Siong has taken a 
more proactive stance to reduce the use of plastic by reviewing 
operational procedures on the bagging of products, product packaging, 
and transport packaging. 

Sheraton Towers 
Singapore 

In support of building a sustainable environment, employees at Sheraton 
Towers Singapore encourage guests to go green by bringing their own 
container, mug, or bag for takeaway items at the F&B establishments. 
Guests can request for a smaller serving for their meals to reduce food 
waste. For meetings and events, guests may choose to go with individual 
sets instead of buffets to reduce wastage.   

Singapore 
Environment Council 

Singapore Environment Council (SEC) helps an increasing number of 
organisations embrace impactful environmental sustainability initiatives, 
committing themselves to align with Singapore’s 2030 Green Plan and 
accelerated net zero aspirations. 
  
SEC continuously engages all sectors of the community by formulating 
and executing a range of holistic programmes, such as the Singapore 
Environmental Achievement Awards, Asian Environmental Journalism 
Awards, School Green Awards, Singapore Green Labelling Scheme, 
Eco-Office, Eco-Shop, Eco-F&B and Eco-Events. In addition, SEC 
continues to build a pool of committed volunteers under the Earth 
Helpers programme. 

Singapore Hotel 
Association 

The Singapore Hotel Association strongly supports the Say YES to 
Waste Less campaign. It will, through its Hotel Sustainability Committee, 
encourage hotel members to leverage this meaningful campaign to 
showcase their best practices in waste management and be part of this 
nation-wide movement to reduce waste.  

Singapore Retailers 
Association 

The Singapore Retailers Association (SRA) is committed to sustainable 
practices in retail for the betterment of the environment. SRA has been 
reaching out to retailers to encourage greater awareness as well as 
garner their support for Singapore’s Say YES to Waste Less campaign. 
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Moving forward, SRA will explore working closely with NEA to achieve 
Singapore's Zero Waste vision. 

Singtel Singtel is committed to reducing, reusing, and recycling electronic 
packaging and corporate waste across its operations and value chain. 
 
In December 2021, all-digital mobile brand GOMO launched its half-sized 
SIM card, which reduces plastic waste. The SIM card packaging utilises 
environmentally friendly materials to further minimise environmental 
impact. 
 
The Donate Your Device initiative was also kickstarted to support 
customers’ efforts to minimise their e-waste. Customers can drop off their 
preloved devices at selected Singtel shops to be refurbished and 
distributed to vulnerable communities.  

SMRT Trains Ltd SMRT collaborates with community partners and industry experts and 
leverages its network advertising assets for public education campaigns. 
A recent example is the Green Living campaign that focuses on green 
commuting, energy conservation and food waste reduction. SMRT’s 
support for the Say YES to Waste Less campaign complements the 
Green Living campaign as it encourages shoppers to reduce their 
consumption and wastage. About 400 retail spaces within its network will 
carry these messages to encourage more sustainable lifestyles.  
  
As a public transport service provider, SMRT believes in its responsibility 
to the community to provide a safe, reliable, and sustainable 
transportation system. Besides providing the greenest and most 
sustainable mode of public commute, it recognises that sustainability is 
more achievable when everyone comes together and plays their 
respective roles. It hopes these messages in its network reaches out to 
its community as Singapore collectively progresses to realise the SG 
Green Plan 2030. 

South East 
Community 
Development 
Council (CDC) 

South East CDC will amplify the Say YES to Waste Less message 
through the CDC’s digital platforms and encourage their community 
partners in the district to support the campaign. 

South West 
Community 
Development 
Council (CDC) 

South West CDC has been building an environmentally-conscious district 
over the past decade. Its renewed 10-year sustainability masterplan, the 
Sustainable South West, was launched in November 2019 to set new 
targets for a greener and more liveable district, with ‘Towards Zero 
Waste’ as one of the key pillars. 
 
The annual flagship event ‘Clean Up @ South West’ raises awareness of 
key environmental issues in the community and encourage residents to 
minimise waste. The South West CDC also launched ‘Zero Waste 
Testbed Initiative @ South West’ in January 2021 to empower and 
support youths in the co-creation of innovative zero-waste initiatives.  
 
South West CDC continues to promote zero-waste through efforts such 
as reducing the use of bottled mineral water and encouraging the public 
to bring their own bags and water bottles at community events. 

SP Group Developed by SP Group (SP), the SP app empowers individuals to 
contribute to smart and sustainable future by managing and making 
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smarter choices with greater awareness of their consumption of utilities. 
As one of the leading sustainability apps in Singapore, users can also be 
rewarded through its GreenUP programme for adopting a greener 
lifestyle, analyse their carbon footprint, green their electricity 
consumption with My Green Credits™ and more. 

Starbucks Starbucks continuously strives to reduce their environmental footprint. 
Starbucks offers a 50-cent discount when customers bring their tumblers 
or mugs, and a free drink with any purchase of a Starbucks tumbler for 
their members. Locally produced lifestyle merchandise such as reusable 
straws, hot and cold cups, tote bags and reusable containers are offered 
to drive bring-your-own habits. 
  
As parts of their commitment to reduce waste, they have developed 
paper bags made of 95 per cent post-consumer fibre, napkins of 100 per 
cent recycled content, to-go plastic cups made with recycled plastic, and 
strawless lids for all to-go iced drinks. Hot and cold cups are available for 
all dine-in beverages.  
  
In their ongoing efforts, Starbucks also piloted a Borrow-A-Cup 
programme in selected stores in partnership with Muuse and encourage 
customers to upcycle through their #UpcyclingwithStarbucks tutorial 
series and sustainability workshops. They offer used coffee grounds to 
customers for upcycling or gardening for free when requested. More new 
initiatives will also be launched in this year. 

Superlative Foods As a certified organic and halal food manufacturer in Singapore, 
Superlative Foods makes sustainability easy, affordable, and nutritious 
for clients and consumers. Aside from sourcing responsibly, the company 
has moved towards compostable packaging, which reduces carbon 
footprint and single-use plastics.   
 
Their FILL GOOD zero-waste outlet, in partnership with FairPrice Group, 
solely offers their customers compostable paper bags and glass jars. 
Through their loyalty program, customers are rewarded for their 
sustainability efforts when they bring their own containers. The store has 
since saved more than 200,000 plastic bags. Superlative Foods is 
committed to helping its customers embark on their own sustainability 
journeys and bringing greater environmental awareness to the 
community. 

susGain susGain is a free mobile app that rewards Consumers, Businesses and 
Communities in Singapore for becoming more sustainable.  
 
To raise awareness on Singapore's waste problem and encourage 
citizens in a fun and rewarding way to adopt a more sustainable lifestyle, 
susGain will be running the Say YES to Waste Less Challenge in the 
month of March 2023, where participants will stand a chance to win 
prizes when they earn points in the app for actions that reduce waste 
such as bringing reusable food containers and shopping bags, refilling 
water bottle at public fountain, and recycling. 

Swapaholic Swapaholic, is a pre-loved fashion service devoted to sustainable 
consumption. It encourages consumers to declutter and refresh their 
wardrobes without harming the planet or their wallets. Fashion is the 
second largest polluting industry globally largely, owing to the cycle of 
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over production and consumption. As a social enterprise, Swapaholic is 
devoted to making the industry more sustainable by offering a platform to 
swap, sell and buy preloved fashion. Swapaholic's endeavour is to 
circulate existing resources thereby reducing fashion overproduction 
which has detrimental impacts on our planet and people.  
 
Swapaholic will be having an online soft launch of their peer-to-peer 
marketplace and organising Swap Parties at three venues between 
March and April. They will also be including the SYTWL campaign logo in 
their event collaterals and share about the initiative during their events.  

Swee Heng Swee Heng Bakery Pte Ltd will continue to encourage customers to 
reduce usage of plastic bags. Outlet staff are trained to check with 
customers if they require any plastic bags during off-peak periods in the 
stores. 

Tadcaster 
Hospitality 

In mid-2017, Tadcaster Hospitality made a commitment to adopt and 
develop sustainable practices across all its outlets, with initial efforts 
focusing on the elimination of disposable plasticware and the introduction 
of blue recycling bins for the large amount of glass bottles their bars 
routinely use. Post-pandemic, they have been looking at more ways to 
reduce food waste, utilise more locally sourced produce to reduce carbon 
footprint, and adopt more digital formats for menus, posters, and 
timecards to decrease paper wastage. They are also in discussions with 
some local suppliers to return used beer bottles for washing and reusing 
rather than disposal. 

Takashimaya Takashimaya Department Store has been ramping up its sustainability 
efforts and emphasising going green since its ‘Love the Earth’ campaign 
dating back to 2019. Since 2022, Takashimaya has been a part of the 
Say YES to Waste Less campaign, emphasising the creation of a more 
sustainable and recycling-oriented society by launching a series of 
sustainable campaigns and collaborations. 
 
In 2023, Takashimaya will participate in the OneMillionTrees Movement 
initiated by NParks with aims to plant 300 trees in 2023 to celebrate the 
Store’s 30th Anniversary. In preparation, the Store kickstarted a Bring 
Your Own Bag (BYOB) movement in April 2022. Takashimaya has also 
launched three exclusive reusable bag designs in 2022 and will be 
launching four more exclusive reusable bags in 2023, where profits from 
sale of the bags will go towards supporting this campaign. 
 
Takashimaya encourages its customers to join its efforts to advocate for 
sustainability and show love for the planet.  

Tanglin Mall The public can join Tanglin Mall on their sustainable journey in March 
2023 with a series of engaging activities such as learning about 
environmentally friendly practices through interactive games, 
encouraging recycling activities while shoppers shop and dine in the mall, 
and reducing waste by upcycling recyclables into purses and building 
self-sustaining terrariums. Shoppers who bring their own reusable bags, 
cups, or food containers will also be rewarded with 500 Great Rewards 
points (worth $2.50) with minimum $20 spent from 4 to 31 Mar 2023. 
Terms and conditions apply.  
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TANGS TANGS recognises that sustainability is a collective effort between the 
company and the community. Its sustainability framework goes beyond 
the conservation of precious natural resources to the ongoing drive 
towards developing a self-sustainable ecosystem through the adoption of 
mindful habits. This can be as simple as bringing your own bags with you 
when you shop, to supporting brands and vendors with sustainability-
minded business practices such as reducing the carbon footprint through 
mindful nutrition. 
 
Its stores boast a myriad of eco-friendly favourite brands, committed to 
saving the planet through conscious choices that matter in the long run. 
From fabric selections to updated production processes to encouraging 
responsible consumption, its sustainable initiatives are implemented with 
one goal in mind: going green.  

Tanuki Raw Tanuki Raw, a modern Japanese restaurant popular for its donburi and 
cocktails, incorporates sustainable practices in their operations. 
Reusable metal straws are provided for selected cocktail drinks that 
require straws. They also work with a licensed cooking oil recycler to 
provide new uses for used cooking oil. To discourage the use of 
disposable cutlery, they are made optional for deliveries and takeaway. 

Terra SG Terra SG is a people-powered movement for positive environmental 
change. As a social enterprise with sustainability and humanitarian 
focuses, Terra SG’s work revolves around initiating and empowering 
people through running eco-education programmes, building green 
spaces, organising sustainable events, managing the Sustainable 
Singapore Gallery, and powering upcycling activities & workshops.  
 
In support of SYTWL, Terra SG will be running a series of social media 
posts about the importance of reducing waste in their everyday life. 

The Body Shop The Body Shop takes pride in creating products that contain ethically 
sourced and natural origin ingredients to incorporating Community Fair 
Trade recycled plastics into their packaging and making them fully 
recyclable.  
 
The company works closely with their customer-community to reduce 
waste through various initiatives like their Kick The Bag campaign where 
shoppers are encouraged to bring their own shopping bags, and the 
Return.Recycle.Repeat campaign where customers can drop off their 
The Body Shop empty plastic containers at any of The Body Shop stores 
for recycling. In addition, shoppers can also opt to purchase their 
favourite products in sustainable refill format at selected stores. 

The Eco-Statement The Eco-Statement aims to instil eco-conscious behaviour through 
specially curated games, workshops, and products. They seek to change 
the narrative on waste and demonstrate that any individual can positively 
impact the community by their actions. These actions then inspire others 
to reduce waste and think proactively about their impact to create a 
sustainable world for all. In line with their purpose, they have created The 
Karang Guni Trail board game and Recycle Right card game.  
 
The Eco-Statement will be displaying the SYTWL logo and incorporating 
SYTWL messaging at their educational booth.  
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The Fullerton Hotels 
& Resorts 

At The Fullerton Hotel Singapore and The Fullerton Bay Hotel Singapore, 
single-use plastic cutleries, straws and stirrers have been eliminated and 
replaced with alternatives. Single-use plastic bags have been replaced 
with reusable non-woven bags and paper bags. Food waste digesters 
were installed at The Fullerton Hotel Singapore to reduce food waste. 

The Jolly Roger The Jolly Roger has implemented a few initiatives to minimise waste. 
They encourage their customers to bring their own reusable containers 
for takeaways and minimise the provision of unnecessary plastic bags. 
All bottled beer and wine are sorted in a separate bin for recycling. They 
also refrain from using straws when serving drinks. They minimise food 
wastage in the kitchen and among customers by avoiding over-ordering 
and keeping a close eye on portion control. 

The Meat Club The Meat Club products are cut and packed at the source, eliminating  
re-packaging material that often goes with traditional butchers and 
supermarkets. To keep things cool and sustainable, they deliver products 
using reusable and eco-friendly chiller bags. After a delivery is 
completed, customer can opt in to have the bags returned to the delivery 
partner for future deliveries or repurposed for other uses, eliminating 
waste. 

The Rainbow Artisan The Rainbow Artisan aims to add value and joy to life with carefully 
curated handmade products, creative workshops, and nature-based  
Eco-Wellness programmes. Their mission is to maintain and enhance 
personal, mental, and environmental wellness for people and the planet. 
  
The Rainbow Artisan organised an Eco-Wellness experience on 18 
February 2023 from 2 to 3pm, at Pasir Ris Park, under a ‘Pay-As-You-
Wish’ model. The Eco-Wellness experience consisted of workshops and 
programmes where participants were introduced to the concept of Eco-
Wellness which enhances holistic well-being for yourself and the planet 
using 6 simple steps — be mindful, active, kind, grateful, connect and 
learn. During the walk and talk, participants learnt about the circular 
aspect of nature, and how we can learn from nature to reduce, reuse, 
repurpose and recycle. The Rainbow Artisan will also be running an 
online giveaway on their social media encouraging their community to 
share their tips on reducing waste 

The Working Capitol The Working Capitol (TWC) encourages its members to bring their own 
containers, cups, and utensils to the space. 
 
In each property’s pantry, storage spaces are available for members to 
store these items. TWC also provides other reusable plates, cups, and 
utensils for use.  
 
Other than that, instead of giving out plastic bags for their Retail Corner 
at the Main Campus, they encourage their members, and the public to 
use TWC’s very own tote bags.  

Timberland® Timberland® believes that a greener future is a better future. This comes 
to life through a decades-long commitment to make products responsibly. 
To encourage customers to reduce the reliance on single-use paper 
bags, Timberland is rewarding customers with $1 off for those who bring 
their own shopping bags. 

Toys“R”Us In support of the National Sustainability Movement, Toys“R”Us Singapore 
has implemented changes in the sales floor to encourage customers to 
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use reusable Eco Bags instead of plastic bags. To drive the initiative, 
plastic bags are charged at $0.10 per transaction, while their Star Card 
members are entitled to a dollar saving on the Eco Bag with any 
purchase. Part of the proceeds collected from the bag charge will go to 
WWF-Singapore. 

treatsure treatsure is an app targeted at everyday consumers that aims to reduce 
food waste and promote food sustainability. Users can order surplus and 
sustainable grocery products on merchants' pages using the app and 
enjoy attractive food prices at participating restaurants. 
 
treatsure is offering $0.50 off your meal with treatsure's reusable box at 
over 10 hotels and restaurant partner locations. Consumers who bring 
their own bag to self-pickup surplus groceries from their 7 Tanjong Pagar 
Plaza concept store will also stand a chance to receive prizes by 
participating in their lucky draw. 

Unpackt UnPackt, as a zero-waste grocery and lifestyle store, encourages 
customers to bring their own containers to refill their grocery and 
household items in store. It also conducts talks and workshops for 
corporates and school which encompass zero-waste living and 
sustainable practices. 
 
UnPackt will be offering 10% off all Pockeat products as well as 10% off 
food items for consumers who bring their own clean reusable containers 
from 18 February to 31 March 2023 to encourage the bring-your-own 
culture.  

UOB UOB’s corporate merchandise comprises items made of sustainable 
materials, with zero single-use plastics. In 2022, through its Lunar New 
Year Recycling Programme, 1.34 tonnes of used red packets were 
collected from customers and recycled. To bridge the digital divide and to 
reduce e-waste, it collected and refurbished more than 1,200 used 
laptops from across the region this year to donate to disadvantaged 
children.  
 
There are also ongoing green deals for UOB EVOL card members such 
as 10% off and a free cutlery set at Eco-Lyfe which sells items such as 
collapsible silicone lunch box/cups. 

UOL Malls UOL Malls ran a sustainability campaign and the ‘Art of Sustainability’ 
roving exhibition at Velocity@Novena Square, KINEX and United Square 
from 1 August to 11 September 2022. 
 
The campaign was an opportunity to encourage mall tenants to reduce 
plastic waste and they can participate by supporting this cause and being 
the mall’s Green Retailers. Shoppers were given additional perks when 
they made purchases at these retailers. On top of that, with a minimum 
spend, shoppers were also able to redeem for upcycling workshop 
passes and reusable eco shopping bags.  
 
The ‘Art of Sustainability’ exhibition featured an upcycled fashion display 
from LASALLE College of the Arts, thematic art displays using recycled 
materials designed by students from Tree Art and educational tips on 
sustainable lifestyle. This aimed at educating the mall’s shoppers on the 
many possibilities of upcycling and recycling. 
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VICOM VICOM is a sustainability-conscious organisation that supports the 'Say 
YES to Waste Less' campaign. Beyond existing measures to create 
awareness and encourage staff and stakeholders through digital means 
and posters, VICOM has not only reduced paper waste by investing in 
digitalization to reduce the issuance of test reports in hardcopies but also 
deployed paper recycling machines as part of the 3Rs. By working closer 
with the waste vendors, VICOM has also improved the tracking of 
general waste and publishes its monthly waste tonnage via a dashboard 
for its employees' reference. 

Watsons Watsons, the flagship health & beauty brand of A.S. Watson, is 
committed to ‘Look Good. Do Good. Feel Great.’ with its customers and 
towards sustainability efforts. The ‘Bring Your Own Bag Everyday’ 
initiative introduced by Watsons Singapore encourages consumers to 
reduce use of plastic bags, where single-use bags will be made 
chargeable at 10 cents per transaction across all outlets islandwide. 
100% of the proceeds from the plastic bag charge go towards WWF’s 
conservation efforts. Affordable reusable bags are available for sale  
in-store to those who need it as well. 
 
A.S. Watson Group is a signatory of the New Plastic Economy Global 
Commitment and pledges to reduce the overall impact of its own brand 
packaging by actions such as eliminating unnecessary packaging by 
2030. Beside its efforts to reduce waste, A.S Watson Group also 
promotes sustainable production and design where they target to use a 
minimum of 20% recycled plastic content in plastic packaging by 2025, if 
supply permits it.  

WhyQ As food deliveries become a pivotal part of daily meal options, WhyQ has 
dedicated efforts into reducing extensive plastic usage by encouraging its 
users to opt out of disposable cutlery for their orders since September 
2020.   
 
To further enhance its Zero Waste efforts, WhyQ is collaborating with 
DBS to offer users 15 per cent off for their late lunches/dinners, delivered 
during the final hour lunch/dinner delivery timeslot on the WhyQ platform, 
at over 2.5K hawker stalls. This reduces the wastage of food ingredients 
that might otherwise be disposed if left unsold.   

Wing Tai Asia Wing Tai Asia champions several sustainable initiatives to encourage 
shoppers to reduce fashion and packaging waste. Through its 
Repurpose Fashion initiative launched in 2019, shoppers can drop off 
their pre-loved clothes at Wing Tai retail stores for repurposing. The 
Group donates $0.10 to the World Wide Fund for Nature (WWF) for 
every kg of apparel collected. In 2022, over 9,500 kg of clothing was 
collected through the Repurpose Fashion initiative. To encourage 
customers to bring their own reusable bags, its stores continue to charge 
10 cents for each single-use shopping bag. 

Wisma Atria Wisma Atria is joining Singapore’s zero-waste efforts by encouraging 
shoppers to use recyclable bags for their purchases instead of 
disposable bags. 
 
From 5 January – 5 February 2023, Wisma Atria distributed Limited 
Edition Recyclable Tote Bags (designed in collaboration with the Visual 
Merchandising students from the Institute of Technical Education College 



  
 
 

Page 35 of 36 
 
 
 

Central, School of Design & Media) through the mall’s Chinese New Year 
2023 campaign, redeemable with a minimum spending of $88. 

Woods in the Books Since Earth Day 2019, Woods in the Books implemented a $1 charge for 
new paper bags. They accept used paper bags in clean and good 
condition at their brick-and-mortar stores – Woods in the Books and 
Books Ahoy! – and offer them to customers as an alternative to new 
paper bags.   
  
As a children’s bookstore, the store wants to empower their young 
readers to take charge of their eco-friendly practices on a day-to-day 
level. They do so by actively sharing ideas and resources through their 
Little EcoHero Project campaign. More information is available at: 
https://www.woodsinthebooks.sg/pages/little-ecohero.    

WWF-Singapore 
(World Wide Fund 
for Nature 
Singapore) 

WWF-Singapore's Plastic ACTion (WWF-PACT) is a business initiative 
that aims to reduce waste and move towards a circular economy. 
 
The programme empowers companies to adapt their business models 
and processes to be more resource efficient. By providing businesses 
with guidance and best practices, WWF-PACT enables them to make 
science-based decisions for responsible production and consumption. 
This will lower their environmental footprint and address the growing 
consumer demand for sustainability. Annually, companies who join 
WWF-PACT collectively avoid more than 80 million pieces of plastic 
items and packaging. 

Your Sustainable 
Store 

Your Sustainable Store is a Singapore-based online store created to 
make a wide range of curated, stylish, and affordable sustainable 
products easily available. It hopes that by offering practical yet stylish 
alternatives, it can inspire more to lead an environmentally aware 
lifestyle. Where possible, products are sourced close to home to 
minimise carbon emissions, and from small enterprises to enable more 
people to thrive economically. Orders will likely be packed in upcycled 
packaging so that no new resources are utilised in getting purchases 
shipped to customers. 

ZALORA  As part of Singapore’s zero-waste efforts, ZALORA has partnered with 
NEA and a local, non-profit organization, Stridy, to engage and educate 
customers on the importance of proper waste management and the 
protection of the environment.  
 
ZALORA also embarks on neighbourhood clean-ups to collect and sort 
recyclables, which may include food-related waste, such as packaging 
and plastic utensils, to reduce the amount of waste sent to our landfills. 
ZALORA aims to drive awareness, action, and advocacy amongst 
participants on the importance of proper waste management and the 
SYTWL movement. 
 
ZALORA will also be promoting sustainable shopping awareness 
campaigns in the coming months to encourage customers to make more 
mindful purchases. 
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Zero Waste SG Zero Waste SG (ZWSG) is an NGO charity leading the drive towards 
zero waste in Singapore through education and advocacy. In 2017, 
ZWSG started the Bring Your Own (BYO) movement 
(www.byosingapore.com) with retailers who offered incentives to 
customers to bring their own reusable containers, bottles, and bags. The 
movement has expanded to feature retailers, businesses and 
organisations which support the BYOB culture among its customers and 
staff, by encouraging them to bring their own reusables or refuse single-
use disposables. 
  
ZWSG also launched the BYO Bag (BYOB) and BYO Container (BYOC) 
campaigns, starting from 2019, under its BYO movement. From February 
to April 2023, ZWSG will be running the next iteration of BYOB, 
comprising a series of supermarket roadshows, to prepare shoppers for 
the upcoming mandatory disposable bag charge and encourage the use 
of reusable grocery bags. Follow ZWSG's social media channels 
@byosingapore @zerowastesingapore for more updates. 

 
  
 


